We will be using Blackboard in this course. You should ONLY use the desktop version of Blackboard. DO NOT USE THE BLACKBOARD MOBILE APP TO COMPLETE WORK. The Bb mobile app is not supported or endorsed by SIUE, and has historically caused students to lose work, miss assignments, and see unreliable grades.
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Syllabus for ACS 413-WS1
Case Studies in Public Relations – Online
Department of Applied Communication Studies
WS 2026
Dec 15- Jan 4
About the Instructor
Name: Dr. Sarah VanSlette
Phone: 618-650-3099
Email: svansle@siue.edu
Office Hours: Virtual hours via Zoom, Wednesdays noon-3pm and by appointment

Welcome to ACS 413 Case Studies in Public Relations!
As your instructor, I hope that you learn, share ideas, and have fun this semester. I will do my part to introduce you to relevant concepts pertaining to and lessons learned from case studies in public relations with impact on your future professional and community life. As a student, I expect you to contribute and participate online in all activities, discussions, and assignments. If you have a desire to utilize the resources provided and show that you make your education a priority, I am here to work alongside you and guide you in your journey. Once again, welcome to class!

Instructor’s Bio
Hello everyone! I’m Dr. V (or Professor VanSlette, but not Mrs. VanSlette because I’m not married and I have a PhD 😊).
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I am a Professor in the Department of Applied Communication Studies at Southern Illinois University Edwardsville. I earned a Ph.D. in Communication in 2006 as well as an M.A. in Communication in 2003 from Purdue University, specializing in Public Relations, and a B.A. in Communication and English (double major) from Saint Louis University in 2001. My previous positions include: Assistant Professor at John Carroll University, adjunct faculty at Washington University St. Louis, Webster University, and the Consortium of Universities for International Studies, and public relations consultant. At SIUE, I teach classes at the undergraduate and graduate levels including Public Relations Campaigns: Research and Planning, Public Relations Campaigns: Implementation and Evaluation, Public Relations Case Studies, Social Media for Public Relations, Introduction to Public Relations, Research Methods, Communication Theories, and Public Speaking. My research interests include public relations pedagogy, social media in public relations campaigns, and corporate reputation management. In my spare time I am a PR consultant and I serve as a chauffeur to my 3 kids and dog. Between football, volleyball, cheerleading, and wrestling, we stay busy!

Teaching Philosophy
Throughout my career, I have been involved in situations requiring critical thinking as well as creative approaches, and taking initiative as well as working collaboratively. These are principles I am trying to pass on to my students. I encourage my students to use their energies for identifying effective and fair solutions to the problems of today’s world, and for contributing to the production and promotion of civic dialogues between and among people from different walks of life and diverse parts of the globe. I value my students’ individuality and cultural differences and I respect their time and limitations. I am always available to assist and I am always open to discussing with students about their educational needs. 

Communicating with the Instructor
The main ways in which I will communicate with you are via Blackboard and SIUE email. I am happy to schedule Zoom meetings and calls to meet your communication needs and provide any clarifications about the course. 
About the Course
Course Description
This upper level course uses the case study method to help students understand public relations practices. By employing communication concepts, research techniques, critical thinking, and PR writing skills, students in this course will learn to evaluate several key types of public relations campaigns. 

Students will acquire skills and practical knowledge related to different types of PR, including investor relations, media relations, consumer relations, community relations, Corporate Social Responsibility (CSR), and activism campaigns. Students will explore the ways in which public relations professionals deal with the opportunities and problems related to the types of campaigns discussed. Students will be prompted to utilize writing skills and knowledge acquired in lower level PR classes and practice professional writing related to the cases they read. 

When analyzing a campaign, students will be referring to both administrative issues (How was the campaign planned and carried out? Was the campaign successful?) and critical issues (What was a stake in the campaign and who benefited from it? Are there ethical problems related to the campaign?). The course will focus on real-life cases that will allow you to experience actual public relations issues, and on both U.S. and international cases that will allow you to reflect on public relations in local and global contexts.

Catalog Description: Strategies and critical analyses of ethical issues and approaches in the social and political atmosphere of public relations. 

Credit Hours: 3

Prerequisite Knowledge and Credit Hours
ACS 213 Minimum Grade of C OR ACS 203 Minimum Grade of C. 3 Credit Hours.

Course Goals and Objectives
1. Practice writing through discussion board posts and crafting key PR campaign elements (internal memos, public statements, press releases, social media posts) for several types of PR campaigns (investor relations, media relations, consumer relations, community relations, Corporate Social Responsibility, and activism campaigns).
2. Understand the exigencies of organizational settings and target audiences for public relations campaigns
3. Analyze and evaluate concrete cases involving the planning and implementation of public relations campaigns
4. Recognize best practices and/or key failures of modern public relations campaigns, and be able to identify them in other campaigns outside of the context of this course

Course Textbooks
Schechter, Sam (2023). Public Relations Case Studies: Strategies and Actions. Pressbooks. 

VanSlette, Sarah (2024). PR Case Studies: Analysis and Application. Libretexts.
Course Requirements
Course Activities/Assessments
The assignments have been designed to help you achieve the course objectives.

Discussion Board Introduction to Peers			   
While this assignment is not graded, it is important for your instructor to get to know you and for you to get to know one another. This introduction discussion board post will help us understand what your background, academic interests, public relations experience, and professional aspirations are. Reading about your peers will help you understand with whom you are participating in class and with whom you will be collaborating in the learning processes. 

Weekly Responses to Readings			   
3 responses to readings X 20 points each = 60 points
Each week, in the corresponding Discussion Board forum, each student will write one complex, meaningful response to all the assigned readings (at least 200 words per response). Students must write about ALL reading assignments (i.e. if 3 case studies were assigned, all 3 must be discussed). Guidelines for the Responses to Readings are provided in Blackboard. Students will post their Responses to Readings under designated threads on Blackboard. Responses to Readings will be due by NOON on Wednesdays.

Weekly Peer Commentaries on Responses to Readings   
3 sets of peer commentaries X 10 points per peer response (20 points each set) = 60 points
Each week, students will read their classmates’ Discussion Board posts about the readings, and will write thoughtful commentaries on two (2) peers’ responses to reading (at least 100 words per commentary to peer, with discussion and citation of an outside source added to each peer response post). Outside sources should relate directly to the readings but shall NOT be an article or video that was assigned in the workbook. Guidelines for the Peer Commentaries on Responses to Readings are provided in Blackboard. Students will post their Peer Commentaries on Responses to Readings as replies to Responses to Readings of their peers on Blackboard. Peer Commentaries on Responses to Readings will be due by NOON on Sundays. 

Case Study Workbook Assignments
3 weeks X 60 points each = 180 points 
The Case Study Workbook includes 3 multi-part essay questions for each corresponding Case Study— you will PICK 2 multi-part essay questions per Case Study and respond/complete them. To help you engage critically with case studies in public relations and practice your PR writing skills on real cases, these questions require critical thinking, analysis, and application of outside videos/materials. You must complete each part of both essay questions that you choose. In other words, each week you are assigned 3 Case Studies to read and 6 Workbook essay questions to answer. 6 Workbook questions/assignments are worth 60 points, or 10 points per multi-part essay question. Students will submit their weekly writing assignments on Blackboard. The Workbook Assignments are due by NOON on Sundays. 

Final Exam
60 points
During the final week of the class, you will complete a final exam that is meant to test your comprehension of the PR case studies you read.  You may refer back to the online text as you complete the final exam (i.e. it is open book/open notes). The exam format is 30 multiple choice/true false questions, worth 2 points each. Your Final Exam must be completed on Blackboard, by NOON on Sunday of the last week.

Submitting Work
All assignments must be submitted on Blackboard by the deadline for full credit. When you submit an assignment, it is your duty to review what you have submitted by reading the post and opening any attachments to make sure they successfully attached to the post. Written assignments must be submitted in Microsoft Word format or PDF format. I cannot read Pages or other file formats and they will not be accepted.

Academic integrity/plagiarism 
Students are reminded that the expectations and academic standards outlined in the Student Academic Code (3C2) apply to all courses, field experiences and educational experiences at the University, regardless of modality or location. 
Plagiarism is the use of another person’s words or ideas without crediting that person. Plagiarism and cheating will not be tolerated and may lead to failure on an assignment, in the class, or dismissal from the University, per the SIUE academic dishonesty policy. Students are responsible for complying with University policies about academic honesty as stated in the University’s Student Academic Conduct Code.

University guidance on artificial intelligence (AI)
Unless expressly allowed by the instructor, the use of artificial intelligence (AI) tools and applications (including ChatGPT, DALL-E, and others) to produce content for course assignments and assessments is a violation of SIUE’s academic policy and is prohibited. Class policy: Assignments written by AI will not be accepted in this class. All assignments are subject to AI-detection scans. If your assignment scans as more than 25% AI, you will receive zero points and be asked to rewrite in your own words. If you are found to be submitting AI-written assignments more than twice, you will be referred to the Dean. 

Turnitin
This course will utilize the Turnitin plagiarism detection software. A Turnitin link will be available anywhere written work is to be submitted in the course. Find out more about using Turnitin. Visit the Turnitin Services Privacy Policy for additional information on their privacy policy.

Grading
	ASSIGNMENT
	MAXIMUM POINTS
	CORRESPONDING COURSE LEARNING OUTCOME 

	Discussion Board Responses to Readings: Weeks 1-3
	20 points each, 60 points total
	1, 2, 3, 4

	Discussion Board Peer Commentaries on Responses to Readings: Weeks 1-3
	2 Responses per week, 10 points each, 60 points total
	1, 2, 3, 4

	Workbook Assignments: Weeks 1-3
	10 points per question x 6 questions per week, 180 points total
	1, 2, 3, 4

	Final Exam: Week 3
	60 points
	2, 3, 4

	TOTAL 
	360 points 
	


Grading scale 
Grades are determined on a straight percentage scale based on the number of points earned out of a maximum of 730. Final grades are calculated as follows:
	A	=		90%-100%		 
	B	=		80%-89.9%		
	C	=		70%-79.9%		
	D	=		60-69.9%		
	F	=		below 59.9%
Feedback and grading timeline
All weekly assignments are due by NOON on Wednesday and Sunday each week. All assignments will be graded within 1 week of their deadline. You can find your grade by clicking the My Grades link on the left menu of the Blackboard course. 
Late or Missed Assignments
In the “real world” you would be reprimanded – or even fired – for missing a deadline in the workplace. This class will teach you not only about PR but also the critical workplace skills of meeting deadlines and managing your time. 

Assignments are due by NOON on the date they are due. Unless the instructor has excused a late assignment prior to the day in question, you have 24 hours to turn in the late assignment for HALF CREDIT.  Essentially you have one day before you get a ZERO for the late assignment.  Because of the fast pace of this online course, deadlines cannot be pushed back. If there is an extenuating circumstance that you believe deserves special dispensation, please email me as soon as possible.

Participation 
Just as attendance is important in a ground course, it is important that students access the online course an appropriate number of times. You MUST access the course within the first week or you may be denied access and dropped from the course. If you fail to access the course for two consecutive weeks, you may be dropped from the course. Your weekly discussion posts are the means by which attendance is taken, in addition to Blackboard reports. Keep in mind that internet and computer issues are NOT an excused absence.

An online course will require more time management and organizational skills than a traditional classroom. In a 3 week course, you should plan for at least 37.5 hours of course work per week. Per Federal Guidelines (http://edocket.access.gpo.gov/2010/pdf/2010-26531.pdf), the amount of student work in a college course should approximate 37.5 hours per credit hour. 
It is important to create and follow the course schedule. Online learners are encouraged to: 
· Take advantage of all resources available within the course
· Follow directions carefully, and check email and blackboard at least once daily
· Be self-motivated and self-directed
· Follow the course schedule closely and manage time efficiently

Technology requirements and capabilities
Technical requirements for students can be found in this ITS KnowledgeBase article. Additional resources for learning with technology can be found on the Online at SIUE site.
Technical Support
Contact ITS at 618-650-5500 or at help@siue.edu with any technical concerns. You can also check the functionality of University systems, including Blackboard, at the ITS System Status page, or search the ITS KnowledgeBase for various how-to and troubleshooting guides.
University Policies and Information
University policies and guidance that address teaching, learning, and student support services are available at: https://kb.siue.edu/132378 Students are encouraged to visit this resource site for current information on:  
· Regular and Substantive Interaction
· Recordings of Class Content
· Diversity and Inclusion
· Pregnancy and Newly Parenting Policy
· Services for Students Needing Accommodations (ACCESS)
· Academic and Other Student Services (Library, Academic Success, Tutoring, etc.)
· Cougar Care
· Student Success Coaches
Subject to change notice 
All material, assignments, and deadlines are subject to change with prior notice.  It is your responsibility to stay in touch with your instructor, review the course site regularly, or communicate with other students, to adjust as needed if assignments or due dates change.

Course Schedule:

	Week
	Learning Activities
	Assignments
	Due Dates
(All due at NOON CST)

	Week 1
12/15-12/21

	· Read: Syllabus, Textbook Introduction, Case Study 1, 2, 3
· Discussion Board Introduction to Peers
· Discussion Board Response to Readings
· 2 Peer Commentaries on Response to Readings
· Workbook Assignments for Case Study 1, 2, and 3
	· Introduction to Peers
· Response to Readings

	WED 12/17 by NOON

	
	· 
	· Peer Commentaries
· Workbook Assignments
	SUN 12/21 by NOON

	Week 2
12/22-12/28


	· Read: Case Study 4, 5, and 6
· Discussion Board Response to Readings
· 2 Peer Commentaries on Response to Readings
· Workbook Assignments for Case Study 4, 5, and 6
	· Response to Readings 
	WED 12/24 by NOON

	
	· 
	· Peer Commentaries 
· Workbook Assignments 
	
SUN 12/28 by NOON

	Week 3
12/29-1/4

	· Read: Case Study 7, 8, 9
· Discussion Board Response to Readings
· 2 Peer Commentaries on Response to Readings
· Workbook Assignments for Case Study 7, 8, 9
· Final Exam
	· Response to Readings 
	WED 12/31 by NOON

	
	· 
	· Peer Commentaries 
· Workbook Assignments
· Final Exam
	SUN 1/4 by NOON



		
image1.png




image2.jpeg




