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trip for Starbucks

Cummings spends two weeks in Hungary

By STEVE HORRELL
stevehorrell@hotmail.com

1t's not for nothing, says Stephanie
Cummings, that Hungarian is
regarded as the world’s third tough-
est language. In May, Cummings
spent two weeks in Budapest, where
she “did a ton of walking,” always
with pen, a piece of paper and a map.
“I'd get somebody to tell me the
name of something I wanted to see,”
she said recently. “I would usually
let them write it down. Then I'd pull
out the map and hand the person a
pen ... or I'd do a lot of hand sig-
nals.”

Cummings graduated on Saturday
from Southern Illinois University
Edwardsville with a Masters in
Business Administration and a
minor in psychology.

The trip was a three-credit course
offered by SIUE’s School of Business
International Programs. In Budapest,
Cummings stayed at an apartment
complex in a former World War II
Jewish ghetto.

Cummings and 10 other students
were asked to research coffee shops

in Budapest to see if Starbucks and
the “Pear] of the Danube” would
make a good fit. Their research actu-
ally mimicked a recently-completed
project by a marketing firm repre-
senting Starbucks.

“In general, Starbucks tries to
localize their stores . . . they don't just
plop the same one down every-
where,” she says. “They try to fit it
into the culture.”

The project was meant to give the
students some insights into how the
marketing actually works, but
Cummings says she has no illusions
that Starbucks' was heavily influ-
enced by their research. “The mar-
keting group already drew their con-
clusions, and they kind of pointed us
in that direction,” she says. “I could
be wrong but I'm pretty sure
Starbucks isn't going to rely on us
spending a few days roaming
around Hungary.”
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Cummings  said it appears
Starbucks will eventually put a cof-
fee shop in Budapest.

With the exceptions of dining out
and shopping for clothes, things in
Hungary are cheaper, she said. One
day Cummings convinced the others
to join her at a Turkish bath.
Budapest has 130 of Hungary’s 1,300
thermal springs. The cost for a full
body massage (“you didn’t have to
get naked”) was $12. “The water was
soothing,” she said. “Everybody
loved it.”

One of the highlights was a visit to
an underground bar done up in fac-
tory motif, including smoke stacks.
She also visited a castle where the
Ministry of Defense has preserved
bullet holes from World War II.

Today Hungary is a mixture of
capitalism and communism, a coun-
try in transition. Cummings said she
noticed that rows of cookie cutter
apartments in Budapest had been
transformed into more vibrant
dwellings, she said.

The food, she says, is “pretty
good,” although generally heavy,
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with lots of gravies and stews,

And the language, she says, is “not
like anything I've ever heard.”
Hungarian is laden with consonants
and “every vowel can be a different
one, depending on what symbol you
put over it.”

Cummings, who lives in Belleville,
is leaning toward a career in human
resources. About her trip, she says: “1
loved it. It was probably the best
place I've ever visited.”
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