MKTG471 – Exam 2 guide


1. Assess the various strategies for budgeting for advertising expenditures.  Understand the benefits and limitations of each.

2. Discuss the advantages and limitations of advertising on radio.  Discuss how radio advertising might be used by national versus local advertisers.

3. Discuss the advantages of television as an advertising medium and the importance of these factors to major advertisers such as automobile companies or packaged goods marketers.

4. If you were buying magazine advertising space for a manufacturer of golf clubs such as TaylorMade or Callaway, what factors would you consider? Would your magazine selection of magazines be limited to golf publications? Why or why not?

5. Discuss how advertisers deal with the clutter problem in both magazines and newspapers. 

6. Discuss how circulation figures are used in evaluating magazines and newspapers as part of a media plan and setting advertising rates.

7. List and describe the three main categories of media scheduling strategies.  In what situations would each be most appropriate?
8. Be prepared to analyze an advertising situation in terms of objective, target, product, budget, etc, and make media recommendations.  This will be based on the relative strengths and weaknesses of the various media.
9. Be prepared to complete one or more audience measurement problems.
10. Be able to interpret Nielsen, Arbitron, and SRDS reports and make media or creative decisions based on each of these report types.

