Consciously Buying into—or Opting out of—Consumer Culture
Scott Heather
In order to appreciate the power and creativity involved in designing written advertisements and commercials, and to become better consumer critics themselves, students need to understand the evolution of advertising in America.  They must be exposed to a plethora of various visual media from different time periods and be asked to deconstruct advertising strategies, target audiences, camera angles and techniques employed, the use of setting and props, particular color schemes (when applicable), and the rhetorical context of the images, including the use of connotative language and “weasel words”.
Objectives:  By the conclusion of the unit, students will be able 

· to locate, analyze, and evaluate primary source images and text from the American Memory collections, both individually and in a group setting.
· to use the knowledge gained to analyze a written advertisement of their choice and argue—using given criteria—the degree of effectiveness of that advertisement in a two- to three-page essay.
· to collaborate with a group of classmates to create and film an effective commercial aimed at a specific target audience and subsequently present the rationale for their choices, both orally and in writing, in front of the class.   
Time Required:  3-5 weeks.  The depth of knowledge desired and time exposed to the American Memory collections are both flexible; both also depend upon the availability of computers and the amount of class time devoted to each phase of the unit.  The unit can be abbreviated by omitting the group project, if desired.   
Recommended Grade Level:  11-12
Curriculum Fit:  This unit is designed primarily for an 11th and 12th grade College Prep English course, but is versatile enough to be used in any course in which the goal is to encourage students to analyze written advertisements and commercials. 
Standards:  McREL 4th Edition Standards & Benchmarks
Language Arts

Standard 1.   Uses the general skills and strategies of the writing process
Standard 2.   Uses the stylistic and rhetorical aspects of writing

Standard 3.   Uses grammatical and mechanical conventions in written compositions

Standard 8.   Uses listening and speaking strategies for different purposes

Standard 9.   Uses viewing skills and strategies to understand and interpret visual media

Standard 10. Understands the characteristics and components of the media 

Thinking and Reasoning

Standard 1.  Understand and applies the basic principles of presenting an argument

Standard 6.  Applies decision-making techniques

Working with Others

Standard 1.  Contributes to the overall effort of a group

Standard 2.  Uses conflict-resolution techniques

Standard 3.  Works well with diverse individuals and in diverse situations

Standard 4.  Displays effective interpersonal communication skills

Resources Used:
· The Emergence of Advertising in America: 1850-1920

· An American Time Capsule: Three Centuries of Broadsides and Other Printed Ephemera

· Fifty Years of Coca-Cola Television Advertisements: Highlights from the Motion Picture Archives at the Library of Congress

· Inventing Entertainment: the Early Motion Pictures and Sound Recordings of the Edison Companies

· Inventing Entertainment: the Early Motion Pictures and Sound Recordings of the Edison Companies

· By the People, For the People: Posters from the WPA, 1936-1943

