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About the SIUE  
School of Business

Our Vision
The SIUE School of Business will 
be a nationally recognized premier 
metropolitan business school that 
develops highly skilled and innovative 
graduates who enhance businesses, 
organizations and communities. 

Our Mission
Engage in high-quality instruction, 
research and professional activities to 
prepare current and future business 
professionals and to improve business 
practice. These efforts add value: 
for students, by enhancing their 
career prospects; for organizations, 
by developing business professionals 
who meet their needs and stimulate 
innovation; and for business disciplines, 
by producing and disseminating timely 
and relevant scholarship.

Points of Pride
The SIUE School of Business is among 
an elite 10 percent of business 
schools worldwide that have earned 
the prestigious seal of approval from 
the Association to Advance Collegiate 

Schools of Business International 
(AACSB International). This 
accreditation represents 
the highest standard of 
achievement for business 
schools worldwide. Less 

than 30 percent of AACSB 
accredited schools also hold the 

accounting accreditation. The School of 
Business has been accredited by AACSB 
since 1975 and the accountancy program 
achieved separate accreditation in 1987. 

For the seventh consecutive year, the 
SIUE School of Business is named an 
outstanding business 
school by The 
Princeton Review. 
“The Best 296 
Business Schools: 
2013 Edition” by 
The Princeton Review 
recommends the School as one of the 
best institutions in the U.S. from which 
students can earn an MBA. 

In addition to learning from innovative 
curricula and quality faculty, School 
of Business students are encouraged to 
get involved outside the classroom to 
enrich both their academic and personal 
lives and prepare for careers in business 
leadership. Students can choose from 15 
student organizations, including three 
national honor societies.

Fall 2012 Undergraduate Enrollment
Pre-Business 161 (15%)
Accountancy  270 (25%)
Business Administration 461 (43%)
Economics and Finance 48 (5%)
Computer Management and Info Systems 124 (12%)

By the Numbers

4
Undergraduate Business Administration Specializations
Economics Entrepreneurship
Finance General Business Administration
International Business  Human Resources Management
Management Information Systems Management
 Marketing

9

Undergraduate Academic Programs 
BS Accountancy
BS Business Administration
BS Business Economics and Finance
BS Computer Management 
 and Information Systems

Graduate Programs
Master of Business
 Administration
Master of Marketing
 Research
MS Accountancy
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244Employers who recruited SIUE and School of Business 

students through on-campus career fairs last year 

344
Students with a 
business minor

Faculty

53 
Full-time

20
Part-time 

Fall 2012 Graduate Enrollment
Accountancy 31 (13%)
Business Administration 133 (57%)
Economics and Finance 23  (10%)
Computer Management and Info Systems  20 (9%)
Marketing Research  26 (11%)

MS Economics and Finance
MS Computer Management
 and Information Systems
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Communication is defined at BusinessDictionary.com 
(businessdictionary.com/definition/communication.html) as: 
“Two-way process of reaching mutual understanding, in which 
participants not only exchange (encode-decode) information but 
also create and share meaning.”

I liked this definition the best of all the online dictionaries I 
checked. The definition includes the “two-way process” and the 
“shared meaning” components of communication which I have 
learned are so important when attempting to communicate ideas 
and news with others. The iterative process of communication 
implies a constant exchange of information, of perspectives, of 
ideas, that allow people to “create and share meaning.”

I’ve focused here on the very definition of communication 
because we’ve been talking a lot about communications in the 
School of Business. The discussions have been directly related 
to the significant commitment we have made to enhance the 
communication skills of our students over the past few semesters 
in order to better prepare them for the opportunities and 
challenges they will face in today’s business environment.

We have gathered valuable insight from our partners in 
industry, alumni and other important stakeholders, and from 
that insight we have invested considerable human and financial 
resources during 2012 to redesign our undergraduate business 
curriculum in ways that would help our students improve 
their communication skills. The curriculum innovations were 
implemented in Fall 2012 so, as I write this, we are gaining 
experience with our efforts and our students’ experience of 
the changes. You’ll receive more information and examples of 
this focus on communications — and the other significant 
innovations in our undergraduate curriculum— in future 
editions of SIUE Business.

In fact, our new and enhanced approach to communication is the 
reason why we have launched SIUE Business, our new publication 
for the School of Business. While we have always received positive 
feedback about our publications (Dean’s Report, bWorld), we 
believe that you will enjoy this new magazine-oriented format. 

In the future, you will see more in-depth articles, compelling 
graphics, and new authors who will help us “share meaning” 
about developments in our School of Business and the practice  
of business.

One new feature in this edition is an article written by alumnus 
Jim Schlueter (MBA ’84), Director of Communications for 
Engineering, Operations, and Technology at The Boeing 
Company. Jim’s article (you guessed it, about communication) 
provides perspective from Jim’s seat in a large multi-national 
corporation where his responsibility for effective communication 
demands that Boeing messages effectively represent the company 
and its people to a full range of audiences. Future articles by 
alumni will likewise highlight their expertise and experience with 
critical business issues. Our hope is that SIUE Business will be 
another tool to help you continue to learn about the complexities 
and changes in business practice. 

We look forward to sharing more information and meaning 
with you about our excellent School of Business at SIUE! Please 
let us know your impressions of SIUE Business as we want our 
communications to be a “two-way process.”

Sincerely,

Gary A. Giamartino, Ph.D.
Dean

Introducing Chancellor  
Julie Furst-Bowe, Ed.D.
Julie Furst-Bowe was appointed the eighth 
chancellor of SIUE on July 2, 2012. Before 
her appointment as chancellor, Furst-
Bowe served from 2005 to June 2012 as 
provost and vice chancellor for academic 
and student affairs at the University of 

Wisconsin-Stout. She is recognized nationally and internationally 
for her expertise in quality higher education and has authored 
several articles and a book on this topic, “Quality and 
Performance Excellence in Higher Education.” 

From the Dean

Furst-Bowe is a member of St. Louis Civic Progress, the executive 
committee of the Leadership Council Southwestern Illinois, 
the Boards of Directors of the Southern Illinois Collegiate 
Common Market and University Park, SIUE. She is a founding 
board member of the National Consortium for Continuous 
Improvement in Higher Education and serves as a higher 
education chair for the American Society for Quality. 

Furst-Bowe earned an Ed.D. in work, family and community 
education in 1995 from the University of Minnesota in 
Minneapolis where she also achieved a professional certificate in 
human resource development during the same year. She earned a 
master’s of science in media technology from UW-Stout in 1986 
and graduated magna cum laude from UW-Eau Claire in 1985. 
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Entrepreneurship drives the modern 
economy, contributing significantly to new 
job creation and technological innovation. 
SIUE School of Business students are 
embracing this trend and more are 
demanding entrepreneurship courses to 
better prepare for the risks and rigors of  

the marketplace. 

Recognizing the importance of small 

businesses and startups in today’s economy, 

the School has made entrepreneurship 

education a top priority. Dean Gary A. 

Giamartino is in the process of assembling 

an advisory board of successful entrepreneurs 

to shape the direction of the program 

and create a learning environment that 

encourages students to explore new  

business ideas.

Business administration majors can 

select an entrepreneurship emphasis, 

which consists of an overview course, a 

practical class in business plan writing 

where students create their own business 

by the end of the semester and a selection 

of other relevant electives. Activities like 

business networking events and business 

plan competitions, such as “The Other 

40” (see article on facing page), help 

students develop the skills needed to make 

a fledgling company a success.

“Students can apply the principles of 

entrepreneurship to many areas beyond 

just starting a business,” said Dr. Timothy 

Schoenecker, associate professor of strategic 

management and entrepreneurship. “They 

can establish a nonprofit organization or 

launch a new product line or division within 

a larger corporation. 

“While entrepreneurial success often 

depends on innate personality traits and a 

healthy dose of risk-taking, entrepreneurship 

classes help students learn how to increase 

their likelihood of success, such as 

identifying business opportunities, writing 

business plans or managing finances.”

John and Eileen Martinson donated 

$120,000 to the School’s entrepreneurship 

program because they understand the 

challenges of creating a successful business. 

John, managing partner and founder of New 

Jersey-based Edison Ventures, has a stellar 

record as a successful venture capitalist who 

has invested in businesses for 

the last 35 years. Keenly attuned 

to the challenges aspiring 

entrepreneurs face, he saw the 

same potential in the SIUE 

program that he sees in the 

businesses in which he invests. 

Eileen is the CEO of Sparta 

Systems in Hamilton, N.J. 

“I’m very impressed with the 

overall caliber of programs and 

how well the School of Business 

executes them,” said John, 

MBA ’75, who is a member 

of the 2011 SIUE Alumni 

Hall of Fame. “The practical 

support provided by faculty 

members and the eagerness of 

students to either develop their 

own business or join a young 

company deserve support.” 

Thanks to the Martinson’s 

generous support, SIUE can 

expand its entrepreneurship 

programs, encourage faculty 

Entrepreneurship 
Education Gets Boost 

and students to become more engaged 

in starting businesses and publicize the 

entrepreneurial accomplishments of 

students and alumni. 

“Entrepreneurship education builds 

awareness of what it takes to build a 

company and provides a framework for 

developing and advancing a business 

idea,” John said. “Entrepreneurship can be 

credited for introducing new technologies, 

methods and business models that help 

industries evolve, regenerate and even 

develop new industries.” 

John Martinson
Viewpoint

Key to success as an entrepreneur: 

“Unwavering focus on the customer.”

Words of advice to aspiring entrepreneurs:

 “ Enter fast-growing markets. They create 
entrepreneurial and promotional opportunities.”

On applying his military background  
to the business world: 

“ I can keep my cool under fire. The Air Force 
taught me the importance of great work ethic, 
productivity, dedication and teamwork.”

View John Martinson’s Alumni Hall of Fame 
video: siue.edu/alumni
Click on “Alumni Video Gallery”
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Senior engineering major Chico 
Weber had dreams of building 
his own business someday. This 
seemed like an unlikely career 
path as most SIUE School of 
Engineering students traditionally 
take jobs with established companies. 

This changed when Weber 
decided to enter “The Other 
40” competition, organized 
by SIUE’s chapter of the 
Collegiate Entrepre-
neurship Organization 
(CEO) and supported by 
the School of Business. 
According to common belief 
— and common warning to 
entrepreneurs — 60 percent of 
new businesses fail. “The Other 40” 
stands for the percentage of new 
ventures that succeed. 

Open to all SIUE students,  
“The Other 40” coaches aspiring 
entrepreneurs on developing a 
business plan. School of Business 
faculty and business consultants 
from the region tutor participants 
in finance, marketing and legal issues. 
Winners receive cash prizes that can 
help them bring their ideas closer to 
fruition. SIUE’s “The Other 40” stands 
out among other business competitions 
because it was launched and promoted 
by several School of Business students.

Weber’s business plan for residential 
portable wind turbines won first place 
and a $5,000 cash prize, which he 
invested in a prototype. He hopes to 
raise enough capital to launch his own 
business after graduation. 

“I want to make wind-generated power more 
accessible to people in developing countries 
who need it most. I learned that in order 
to launch a business idea, you need to be 
dedicated all the way,” Weber said.

Other 40”
The

Preparing for Business Ownership

Pictured left to right:  
Chico Weber, senior engineering 

major and “The Other 40” 
first place winner; Jonathon 

Lee, senior business major and 
CEO president; Dr. Timothy 

Schoenecker, associate professor 
of strategic management and 

entrepreneurship and CEO 
faculty advisor; and Jennifer 

Neibrugge, junior business 
major and CEO CFO.

“



Walter Knepper, BS ’69, a seasoned 
tax consultant who helped many 
family businesses with estate planning, 
understands that a planned gift is a good 
way of securing retirement income, while 
leaving behind a lasting legacy. He and his 
wife Stephanie, MA ’86, recently made 
a generous planned gift to the School of 
Business in the form of a $225,000 bequest 
to support the School’s continued growth. 

“SIUE is a wonderful place to get a 
foundation that can set you up for great 
achievements. Stephanie and I owe our 
success in life to SIUE and we felt that it 
was important to give back,” Walter said. 

The Kneppers decided to make their 
bequest after years of collaborating with the 
School as advisors, supporters and friends. 
As former chair of the SIUE School of 
Business Advisory Board for the last eight 
years, Walter worked with School of 

Alumni Leave Legacy
Business Dean Gary A. Giamartino to map 
out the strategic direction for the School. 

This role gave him a close-up view of 
the School’s strengths, priorities and 
necessities. While SIUE receives state 
support, the funds are not sufficient to 
meet all of the School’s requirements. The 
Kneppers understand that an institution’s 
needs evolve and change from year to year, 
and they don’t want to pose too many 
restrictions on how their gift will be used. 
They trust that the funds will address 
pressing problems as they emerge.

Walter and Stephanie credit their 
professional success to their SIUE 
education. Walter built a fruitful career 
as a tax professional at a number of stellar 
companies: first at Arthur Andersen, then 
at Fox & Company, Pannell Kerr Forster, 
BDO Seidman LLP, culminating with 
RubinBrown LLP. His dedication  

and work ethic earned him the reputation 
of an outstanding tax specialist and 
trusted advisor. His achievements were 
recognized by the 1995 Accounting Today 
Gold Medal Award for Client Service and 
the 2011 Five Star St. Louis Magazine 
Wealth Manager Client Satisfaction 
Award. Stephanie said her education in 
government and politics prepared her for 
a successful career in radio broadcasting at 
Metro Network in Clayton, Mo. 

“As we considered the donation, I was 
reminded of President John F. Kennedy’s 
quote, ’To those whom much is given, 
much is expected,’” said Stephanie. 

SIUE School of Business alumni Walter 
and Stephanie Knepper moved to Redington 
Beach, Fla., in May 2012 when Walter 
retired as a partner with RubinBrown.

Planned Giving
Deferred giving is a great way to support the School 
of Business and leave a lasting legacy. It can be 
achieved with substantial tax benefits and can include 
income-providing options for donors. To learn more 
about planned giving, please contact Jeffrey Brown at 
jefbrow@siue.edu, 618-650-3331.

Suggested ways to remember SIUE in your  
estate plans:

•  Designate SIUE School of Business as a 
beneficiary on your IRA account.

•  Make a charitable gift annuity (lifetime income 
for donor(s) plus a charitable deduction).

•  Designate SIUE School of Business as a 
beneficiary in your will or trust.
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T he Boeing Company, the world’s largest 
aerospace company, employs more than 
170,000 people in the United States  
and 70 other countries. Its workforce  

is well-educated, diverse and innovative. To 
maintain a healthy pipeline of qualified talent,  
the company works with a select number of 
universities, including SIUE, to ensure it has the 
skills it needs to keep designing and building its 
high-tech products.  

“The SIUE School of Business is very focused on 
industry needs and offers an education that is timely 
and relevant to the business world,” said Eric Levin, 
vice president of finance at Boeing and member of the 
School’s Advisory Board.

Such positive feedback from Boeing means a lot. To put 
things in perspective, Boeing follows rigorous criteria 
for selecting the more than 150 domestic universities 
and colleges it partners with by matching the schools’ 
offerings with its own hiring, continuing education, and 
research and development needs.

“Our collaboration with SIUE consists of scholarship 
support, internship opportunities and mentoring. This 
investment gives us a competitive advantage by allowing 
us to recruit top talent and strengthen the pipeline,” 
said Matt Daniels, regional manager of university 
relations at Boeing. “It also gives us the opportunity 
to give back to a community where many of our 
employees raise their families.”

In 2012, Boeing increased its annual scholarship 
funding to $9,000 for three scholarships for the 
School of Business and upped its support for 
two additional scholarships in the School of 
Engineering. “Scholarships are a way to help 
the University retain the best and the brightest 
students,” Levin said. “By helping promising 
students overcome financial difficulties, 
Boeing helps ensure that they graduate 
and that companies like us have access to 
a pool of qualified job candidates.” 

Beyond financial support, Boeing 
maintains a presence at SIUE career 

fairs, and company experts frequently speak at the 
School of Business and judge student competitions. 
Recently, SIUE students have competed for and been 
accepted into internships with the company. Boeing 
seeks candidates with strong academic performance, 
excellent communication and leadership skills, and who 
display integrity and motivation. Boeing interns receive 
on-the-job training and work on projects that have a 
real impact on advancing business goals. 

Andrew Foster’s path from SIUE student to full-time 
employee at Boeing is an example of the symbiotic 
relationship between Boeing and the School of 
Business. Foster, BS ’12 in Business Economics and 
Finance, qualified for an internship with Boeing as a 
sophomore at SIUE. 

“As an intern, I felt my work was meaningful and 
that Boeing put its trust in my abilities,” Foster said. 
After proving himself on the job, Foster was offered a 
full-time position in the fall of 2012. He is enrolled 
in Boeing’s prestigious Business Career Foundation 
Program; a two-year fast-track development program 
that offers four-month rotations within Boeing’s diverse 
business functions, providing a breadth of perspective 
that is rare for most new hires.

“SIUE has earned recognition for understanding the 
corporate environment and building partnerships that 
yield positive results for both parties,” Daniels said. 
“The 600 SIUE alumni who work across numerous 
functions within Boeing today are proof of that.” 

A Partnership 
Flying High

In 2012, Boeing 
increased its annual 
scholarship funding 
to $9,000 for three 
scholarships.
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Crisis Communications 
Planning
Just guessing here, but if you read today’s 
news in your daily paper, or on a website, 
you probably read about something bad 
happening at a company, an organization 
or a government agency.

I counted four stories just from the lead 
page of the news website I looked at this 
morning. And I just read three more in my 
local newspaper’s site.

That’s why corporate communications 
departments and public relations agencies 
produce crisis communications plans, and 
why every organization should have one.

It’s a fact of life that we must all realize and 
accept — sometimes bad things happen to 
organizations as a function of what it does 
for a living, sometimes bad things happen 
because people and organizations aren’t 

perfect, and sometimes bad things happen 
that are simply out of anyone’s control.

You name it, it can happen and it can 
make news — incidents such as hazardous 
chemical spills, product liability, ethical 
lapses or natural disasters. Obviously 
a business crisis is extremely difficult 
to live and work through, and a crisis 
communications plan is not going to 
magically erase a bad situation and put 
everything neatly back as it was before.

But having an approved, comprehensive 
crisis communications approach in place 
and ready to use or adapt whenever it 
may be needed is an essential tool to 
help protect an organization’s reputation, 
pocketbook, and health and viability.

In fact, a number of news outlets marked 
the 30th anniversary of one of the biggest 

examples, the Tylenol poisonings in 
Chicago in September 1982. It is an 
outstanding example of firm, decisive 
action and openness during an unspeakable 
tragedy. The communications activities 
could not undo the harm that had 
been done, but it did provide accurate, 
reassuring information to all of the 
company’s audiences and protected the 
brand and company.

Of course, the Tylenol case is an extreme 
example, and the first challenge for an 
organization might be defining what 
is meant by the term “crisis.” Timothy 
Coombs, a professor of communications 
at the University of Central Florida and 
author of a number of books and articles on 
crisis communications, defines a crisis as a 
significant threat to operations that  
can have negative consequences if not 
handled properly.

Written by Jim Schlueter, MBA ’84, director of communications for Engineering, 
Operations and Technology at Boeing’s Chicago corporate offices
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In crisis management, Coombs notes, 
the threat is the potential damage a 
crisis can inflict on an organization, its 
stakeholders and an industry. A crisis can 
create three related threats:  public safety, 
financial loss and reputation loss. In fact, 
many organizations may have a crisis 
management plan in place — in that case, 
the key is to have a communications plan 
that supports the crisis management plan.

Like any communications plan, a crisis 
communications plan contains the key 
building blocks of audience, timing, 
messages and distribution tools.

A good crisis communications plan begins 
with the focus on the key audiences 
that could be affected — depending on 
the situation, it will include customers, 
employees, company shareholders and 
the general community. The news media, 
paid advertising, internal communications 
vehicles, email, social media tools and 
team meetings are just tools that can be 
used when the key audiences have been 
determined.

Timing takes increased importance in 
a crisis plan. Crises abhor information 
vacuums, and if an organization doesn’t 
act swiftly, it can lose the crucial time to 
insert its messages into the conversation 
or debate. This can be difficult in larger 
organizations that are not used to acting in 
minutes to stay ahead of difficult situations 
— which is the biggest reason that a 
crisis communications plan framework 
should already have been approved by an 
organization’s senior management.

When a crisis hits, it’s time to pull the  
lever on executing the plan, complete  
with the understanding that the right 
people from the right disciplines must be 
engaged and ready to act. It’s not the time 
to figure out who needs to review which 
employee message, customer notification or 
news statement.

That also applies to messaging. A pre-
approved crisis communications plan 
should alert all of the required departments 
or consultants such as finance, human 
resources, legal and management, to 
be ready to quickly contribute to and 
review key messages and statements for 
distribution to the key audiences.

This brings up a key lesson: make sure 
information is confirmed and accurate 
before communicating it. Especially in 
emergencies, often the first reports turn 
out to be inaccurate. It is always better to 
acknowledge a situation and communicate 
that further information will be provided 
when it is confirmed, rather than be forced 
to recant earlier statements. A former 
basketball coach I know gave me 
some good advice, “Be quick,  
but don’t rush.” 

If you have a crisis 
communications plan in 
place that is closely tied with 
the other organizations 
that are responsible for 
protecting your company 
and employees during crisis 
or emergency situations, 
you are ahead of the game 
— just make sure you keep 
your communications plan 
updated for developments 
either inside your 
organization or with your 
key audiences.

The explosion in the 
use of social media 
tools has affected all 
areas of organizational 
communications, and crisis 
communications is at the top of 
the list. Customers, employees, 
the media and the general 
public are now able to post and 
share information and images 
in seconds, and our plans must 
account for this speed and 
potential volatility.

If you don’t have a crisis 
communications plan, or are 
not sure, there are plenty of 
resources in the public relations 
and communications industry. 

Unfortunately, crises can be 
included on the list with death 
and taxes, in that they tend to 
occur sooner or later. But unlike 
death and taxes, with a good 
communications plan at least 
we can minimize the impact.
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I
t wasn’t just intellect that landed a team of 
four School of Business students first place 
over students from Washington University in 
St. Louis and the University of Missouri-St. 

Louis. Professionalism separated SIUE from its 
competition in the Association for Corporate 
Growth (ACG) Interuniversity Cup 
held at Emerson’s corporate 
headquarters in St. Louis.

Judges were impressed with 
the attention to detail by 
the team of Joseph Scyoc, 
Syed Rashed Zaman, Tyler 
Ash and Hayley Schnieder, 
shown in the photo above. 
Leading off with their conclusion, 
presenting high-level findings, 
leaving calculations to the written 
report and being prepared to answer 
follow-up questions led to high marks from 
the panel of educators and businesspeople.

“There’s a stigma that we MBAs are just going 
to be number crunchers,” said Schnieder, BS 
’11, MBA ’12, who recently took a position with 
PricewaterhouseCoopers. “But at SIUE, I learned 
in order to be successful you must have the ability 
to communicate. If you want to be a professional 
accountant or financial analyst, you have to not 
only come up with the numbers, but effectively 
present and explain your findings, as well.” 

That’s the value extracurricular activities 
like the ACG Cup add to the School of 
Business education experience. Students 
can apply their in-class education to 
practical settings that allow them to learn 
and broaden their exposure. 

The business case study from the competition asked 
the students to evaluate an information technology 
staffing company owned by three people — one 
who was interested in selling, one who wasn’t and 
one who was indifferent to the idea. The team used 

five different methods to value the 
company to account for 

all variables. 

Then the team 
took the analysis 
a step further. 
They used those 

findings and their 
understanding 

of the needs of the 
three owners to make 

recommendations to the 
buyers – a range of prices 

based on their models 
– along with advice on how to 

convince the owners to sell. 

“Buying someone out and making 
all three happy wasn’t all number 
crunching, there were strategic 

management decisions we needed 
to make,” said Zaman, MS ’12 in 

economics and finance, who took a job 
as a senior credit analyst at Bluestem 

Brands Inc. in Minnesota shortly 
after graduating in August. “In 

the real world you only have 
one chance to pitch what 
you know. I learned that 
it’s less about the numbers 
you present but more of 
demonstrating why  
you’re correct.”

Professionalism 
Helps Team 
Stand Out From 
Competition
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“ In the real world you 
only have one chance 
to pitch what you 
know. I learned that 
it’s less about the 
numbers you present 
and more about 
demonstrating why 
you’re correct.”

-Syed Rashed Zaman, MS ’12 
Senior Credit Analyst,  
Bluestem Brands Inc.

 



Kappa Lambda Chapter of Beta Alpha Psi (BAP)
It’s been a great year for BAP! We were named Superior Chapter 
by KPMG LLP and the KPMG Foundation, as well as the Enterprise 
Rent-a-Car Student Organization of the Year. Here we are with our 
$1,000 prize!

American Marketing Association (AMA) 
So proud to take first place in the Exhibit Competition at the AMA 
International Collegiate Conference for Best Use of Conference 
Theme! Check out this photo of our winning exhibit, “The Evolution  
of a Cougar.”
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Had a fantastic trip to New Orleans this year! My students went above 
and beyond putting together the “Evolution” exhibit. I think the judges 
were impressed with the creative connection.

- Dr. Edmund Hershberger, associate professor of marketing  
and SIUE AMA faculty advisor

This is a big win for a small chapter! Beyond winning an award, this 
conference gave me insights into the business world that will benefit 
me as I begin the steps to becoming a prospective employee.

-Matt Gamez, senior business major and SIUE AMA president

This recognition signals to potential employers that SIUE’s accounting 
students are engaged in volunteer and professional development at the 
very highest level. We are so grateful to Enterprise for the $1,000 cash 
prize, which will be used to purchase a new computer for the chapter!

- Dr. Allen Hunt, assistant professor of accounting  
and SIUE BAP faculty advisor

Last year was an outstanding year for SIUE BAP — thank you BAP 
members for all your hard work and efforts. Let’s continue to work 
together to accomplish our goals and achieve greatness again this year!

-Hayley Schnieder, MBA student and SIUE BAP president

Society for Human Resources Management (SHRM) 
We have earned yet another recognition! This year we received the 
Merit Award for Excellence and Achievement for our high level of 
student participation! Check out our photo.

Congrats SIUE SHRM Chapter on your Merit Award. This is the first 
time in the six years I’ve been here you’ve won this award and I 
couldn’t be more proud. The School of Business has a fabulous HR 
program and your accomplishments are the best example of that!

- Dr. Robyn Berkley, associate professor of management and marketing 
and SIUE SHRM faculty advisor

Congratulations SHRM members! Get excited for the guest speakers 
and volunteer events lined up for the future. The SIUE SHRM Chapter 
will be participating in the SHRM Case Competition for the first time in 
March of 2013!

- Tiffany Edwards, senior business major and SIUE SHRM president



It wasn’t long ago that Kaylee Krischel was an undecided underclassman 
wondering what major she should choose and where her path at SIUE 
would take her. 

It was one of many moments during Krischel’s three-and-a-half years at 
SIUE that she turned to Mara “Mitch” Meyers for guidance. An SIUE 
School of Business alumna and successful businessperson, Meyers was 
paired with Krischel, BS ’11, as her mentor as part of the Cox Scholarship 
program. She had taken her own circuitous route to career success starting 
as an accounting major at SIUE, transitioning to brand management with 
the 7-Up Company before being recruited by Anheuser-Busch to launch 
the Bud Light campaign where she created Spuds MacKenzie. She then 
left Anheuser-Busch to begin her own business with another business 
partner called the Zipatoni Company. Today, she is continuing to 
work with the same business partner focusing on brand work at 
the Boomers$ Groupe.

“My relationship with Mitch was the most valuable part of the 
Cox Scholar experience,” said Krischel, who was one of the 
first four students selected for the School’s honors program. 
“Initially I was expressing how unsure I was of my future career 
path, and she reassured me that it was OK to not know exactly 
what I wanted to do. She told me her story, how she had 
switched jobs in order to find out where her strengths were. She 
helped me grow personally and professionally, and I still have a 
great relationship with her.”

After exploring her options in the School of Business, Krischel 
selected economics and finance as her major. In December, 
Krischel took a job with Express Scripts in St. Louis as an 
associate business analyst, moving along on a career path with a 
prominent growing employer. 

It’s the kind of success story the School hoped for when it created 
the Cox Scholars Program in 2007 after receiving an unexpected gift 
from the estate of former SIUE professor Homer Cox and his wife, 
Helen Cox.

The single largest gift SIUE ever received – $2.7 million – was used 
to create the Homer L. and Helen L. Cox Scholars Program in 2008. 
The program provides promising incoming freshman with a full-tuition 
scholarship, as well as unique educational opportunities, such as leading 
community service projects, networking with business professionals and 
building a relationship with a successful mentor.

The continued success of Krischel and future classes of Cox Scholars helps 
raise awareness and improve the reputation of the School of Business in the 
corporate world, and their presence in the classroom pushes the learning 
experience to new heights for their classmates. 

“Having someone like Kaylee in class raises the bar,” said Dean 
Gary A. Giamartino. “She asks good questions and establishes the 
standard. The Cox Scholars make everyone around them better.” 

Mentor Leads Cox Scholar  
On the Path to Success
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The conference room is the modern-day stage for business 
professionals, a gathering place to exchange ideas, solve problems and 
win new business. While conference room conduct is an important 
business skill, it’s not something students often learn in class. Gordon 
Johnson and Doris Reynolds-Johnson wanted to help fill that gap for 
School of Business students by supporting a state-of-the-art facility 
right on campus. The Gordon Johnson and Doris Reynolds-Johnson 
Conference Room is housed in the School of Business’ new Cougar 
Business Resource Center (CBRC).

“Serious business happens in a conference room, and this facility helps 
students prepare for those situations,” said Gordon, senior portfolio 
manager, PNC Capital Advisors. “Students can learn how to think on 
their feet, how to present a business plan and how to maintain focus.”

For Gordon, BS ’82, MBA ’84, and Doris, BS ’83, MBA ’85, giving 
back to SIUE was natural. The School not only led them to each other 
— the couple first met in the School of Business — it equipped them 
with the skills and knowledge necessary for successful careers. 

“By donating a conference room to SIUE, we’re not just providing 
collaborative work space, we’re offering students an opportunity to 
truly excel,” said Doris, CEO, Pragmatica Healthcare Solutions. 

The conference room provides first-class features and amenities found 
in the finest corporate offices — a 14-person table, a giant flat-screen 
Smart Board for presentations and floor-to-ceiling glass walls that look 
out on the rest of the CBRC. Students use the room to collaborate 
on projects, practice presentations, hash out ideas or simply iron-out 
project details. 

The School of Business is committed to preparing students for success 
as soon as they step into the business world. With wireless-enabled 
breakout rooms, offices and computer labs, the CBRC helps 
students feel like they are working in a real business setting  
and makes group assignments feel more like a real  
work experience. 

“SIUE allowed me to grow as a person 
while preparing me for the business 
world,” said Doris, shown at right 
with students in the CBRC 
conference room. “My professors 
invested so much time and 
energy in my success, 
and they gave me the 
confidence I needed to 
succeed as a professional. 
Looking back, I 
never could have 
accomplished what 
I have without my 
foundation  
at SIUE.” 

New Conference Room Helps SIUE Students  
Prepare for Future Careers 

CBRC Room Sponsorships
Team Break-Out Room  
Jeffrey M. Dale (’79) and Denise Panyik-Dale (’81)
Lawrence B. Heitz (’69) and Sharon L. Heitz
David R. Schaake (’77) and Kathleen Schaake

Large Conference Room  
Doris K. Reynolds-Johnson (’83, ’85) and  
Gordon A. Johnson (’82, ’84)

Java Bar 
Mara “Mitch” Meyers (’77, ’80) and Robert J. Meyers (’71, ’72)

Conference Room 
Steven M. McCann (’78) and Alita R. McCann

Lobby  
TheBANK of Edwardsville

Executive-In-Residence Office  
James C. Zink (’67) and Rita M. Zink

Other contributors to the CBRC include 
William D. Boudouris (’78) and Teresa Boudouris
Dr. Grahaeme A. Hesp (’97, ’99) 
Camille Emig-Hill (’72, ’77) and D. Bradley Hill (’78)
Louer Facility Planning Inc.
Jane W. Louer (’85) and Craig R. Louer (’76)
The Korte Company
Charles M. Vadalabene
PNC Foundation
Anheuser-Busch Companies Foundation
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E
ach year, counterfeit goods account for nearly $650 billion lost in the 
global economy and more than $200 billion in the United States alone. 
From designer handbags to pharmaceuticals, counterfeit products 
are a serious issue for both government and business. The counterfeit 

economy contributes to rising un employ ment rates and often funds drug trades, 
terrorist groups and other illicit activities. 

Policymakers and companies can both play a role in deterring consumers from 
buying these products, according to research conducted by Dr. Tim Ozcan, 
assistant professor of marketing at SIUE’s School of Business. Together with 
colleagues in Turkey and France, Ozcan analyzed the differences between consumer 
behaviors in those two countries as well as the United States to help governments 
and businesses discourage purchases of counterfeit items in the future.

“Rather than focus on economic impact, as most counterfeit studies do, we 
wanted to examine the behavioral science behind counterfeit purchasing,” said 
Ozcan. “Understanding the reason behind why people buy these items — and 
how cultural differences affect their purchase intentions — is crucial for both 
policymakers and brand managers.” 

By determining the root cause of counterfeit 
purchasing, govern ments and companies can create 
policies and programs to deter it. 

For this study, college students from Turkey, France 
and the United States voluntarily participated in 
an online survey to test how three motivational 
factors contribute to counterfeit purchase behavior. 
The survey presented a variety of scenarios in 
which participants were asked whether or not they 
would purchase a counterfeit Rolex watch. Based 
on the changing factors, Ozcan measured how 
likely participants were to purchase that watch. For 
example, the Rolex’s price would increase or decrease; 
it would appear more or less like the genuine watch; 
and the watch was sold in either a retail store or a 
back-alley kiosk.

Ozcan discovered the two most important factors 
influencing purchase behavior: 1) how much the 
watch looked like a genuine Rolex; and 2) price. 

The study shows the important role companies 
can play in deterring counterfeit purchases by 
clearly differentiating authentic products and 
educating customers about the superior quality and 
craftsmanship of real items. Companies should also be 
aware of pricing pitfalls; if items are priced too high, 
would-be customers might seek a counterfeit replica. 

Policymakers can impact counterfeit purchasing 
behavior in two ways: public education campaigns 
can inform consumers about the harmful effects of 
counterfeit purchasing, while laws can deter this 
behavior by penalizing people who buy and sell 
counterfeit products. 

Ozcan’s research showed consumers that are more 
frequently exposed to counterfeit items are more likely 
to purchase them. For example, in Turkey — where 
consumers were most likely to buy the watch — the 
underground economy is an accepted reality, even by 
the government. In France however, public education 
campaigns explain how counterfeit goods hurt the 
French economy. The study found French participants 
were least likely to buy the counterfeit Rolex. 

“Most people have no idea about the negative effects 
of counterfeit purchasing,” Ozcan said. “The more 
we learn about why people buy, the more effective 
we become at preventing counterfeit purchasing and 
protecting our legitimate economies.”

Ozcan’s findings will be published in a forthcoming 
volume of Journal of Euromarketing.

The Behavioral Science Behind
Counterfeit Purchasing
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School of Business Advisory Board 
William D. Boudouris BS ’79
Retired Executive VP-Finance & CFO,  
The Korte Company 

Jeffrey M. Dale BS ’79
VP & CFO, Federal Reserve System Office of 
Employee Benefits

Camille Emig-Hill BA ’72, MBA ’77
Retired Director, Human Resources Shared 
Services, Anheuser-Busch Companies

Gary A. Giamartino, Ph.D.
Dean, SIUE School of Business

Janice R.W. Joplin, Ph.D.
Associate Dean/Associate Professor, 
SIUE School of Business

Walter R. Knepper  BS ’69
Retired Partner, RubinBrown

Joan Lebkuecher MBA ’09 
CEO & Treasurer, Senior VP, Hortica

Eric L. Levin
Vice President, Finance, The Boeing Company

David A. Mayo, Sr. BA ’82, MBA ’88
Principal & Sr. Director, Information Systems,
Edward Jones

Mara “Mitch” Meyers BS ’78, MBA ’81
Retired CEO, The Zipatoni Company

Edward T. Pinnell, Jr. BS ’82, MBA 90
Senior Trust Advisor, PNC Wealth Management

Doris Reynolds-Johnson BS ’84, MBA ’85
Owner/CEO, Pragmatica Healthcare Solutions

David R. Schaake BS ’77
Managing Director, AON Risk Solutions

Mark E. Showers BA ’77
Sr. Vice President, CIO,
RGA Reinsurance Company

Mark B. Weinheimer
Attorney, Polsinelli Shughart PC
Robert A. Wetzel BS ’59
Retired President, TheBANK of Edwardsville

School of Business Alumni Association 
Board of Directors
Matthew J. Armentrout BS ’01
Sr. Client Solutions Specialist, Edward Jones 

Paul J. Baeske BS ’97, MBA ’99
First VP, Wealth Advisor,
Senior Portfolio Manager, Morgan Stanley

Tim P. Curran BS ’07
Senior Business Systems Analyst, Express Scripts

Shanelle E. Davis BSA ’03
Examiner, Federal Reserve Bank of St. Louis

Marko G. Dragovich BS ’04, MBA ’09
Account Manager,
Nestlé Purina Petcare Company

William F. Graebe, Jr. BS ’64
President, G&M

Patricia Howard Hufford BS ’86
Benefits Consultant, Anthem Blue Cross & 
Blue Shield

Marilyn R. Marsho BS ’84
Development Director,
SIUE School of Business

Thomas K. McRae BS ’82
Senior Executive Account Manager,
GlaxoSmithKline Oncology

Paul B. Millard BS ’93
Vice President, Commercial Banking Group,
TheBANK of Edwardsville

Marcia W. Renda BS ’97, MBA ’00
Entrepreneur

Zachary D. Schlechte BS ’04, MBA ’06
CPA, Senior Accountant, Energizer Holdings

Lavetta A. Stevenson BS ’87
Infrastructure Program Manager, 
AdamsGabbert

Darryl L. Tyler BS ’03
Vice President, Business Banking, PNC Bank

Timothy A. West BS ’07
Senior Consultant, Accuvant – LABS

Accounting Advisory Board
Michael Buescher BSA ’92
Director of Global Tax, Watlow

Susan I. Eickhoff BSA ’93
Partner, KPMG, LLP

Jason H. Geminn BSA ’97, MBA ’01
Director of Tax, Prairie Farms Dairy

Julie R. Lutz BSA ’01, MSA ’02
Senior Manager of Revenue Accounting, Yahoo!

John F. Saric MBA ’81
Senior Audit Manager, Federal Reserve System
Scott A. Stringer BSA ’84
Director of Forensic and Litigation Services, 
Ostrow, Resin, Berk & Abrams

Timothy D. Valley BSA ’92, MBA ’94
CFO, Stars Design Group

Liz Arro BSA ’84, MBA ’91
Manager of Assurance Services, RubinBrown

Christina L. Rother BSA ’04, MSA ’05
Manager, KPMG, LLP

Lanre Iwayemi MS ’03, MSA ’05
Internal Auditor, HUD

Construction Leadership Advisory Board
Don Brown
VP Business Development,  
Guarantee Electrical Co.

Mike Christ
V.P. Operations, IMPACT Strategies

Steve Cockerham
Vice President, BJC Planning,  
Design & Construction

Jon Danuser 
General Manager, Johnson Controls, Inc.

Jim Frey
Sr. Vice President, Alberici Group, Inc.

Marion A. Hayes III
President, BRK Electrical Contractors, LLC

Tim Garvey
Executive Director, SIBA

Christopher Gordon, Ph.D.
Associate Dean & Chair, Department of 
Construction, SIUE School of Engineering

Chris Hiemenz
VP/Sales & Marketing, Murphy

Sandra Hindelang MS ’06
Director, Executive Education,  
SIUE School of Business

Gregg E. Korte
General Manager, Korte & Luitjohan 
Contractors, Inc.

Liz Lahm
Director, Enterprise Risk & Project 
Management, Ameren Missouri

Jason Mantle 
Director, Pre-Construction, The Korte Co.

Michael C. Marchal, Jr. BS ’94
President of Operations,  
Holland Construction Services

Dale Miller
Vice President, S. M. Wilson & Co.

Rick Oertli 
President & CEO,  
Guarantee Electrical Company

Sue Pruchnicki
Principal, Bond Wolfe Architects

Alan Richter
Executive Director, Regional Union 
Construction Center

Mark Smith
Project Director, McCarthy Building 
Companies, Inc.

Len Toenjes
President, AGC of St. Louis

Bernard C. Wicklein BS ’79
Vice President, Nooter Construction Company

Fiscal Year 2011-2012

School of Business Advisory Boards
The School of Business works closely with the business community in order to provide the very best business expertise to 
develop programs that provide a foundation for students to become leaders in their chosen careers. The commitment of these 
advisory board members to lend their expertise and to serve the School of Business as ambassadors in the business community 
is gratefully recognized and appreciated.
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Master of Marketing Research  
Advisory Board
Bill Bagwell
Senior Vice President of Marketing Research, 
The Mattson Jack Group

Debbie Beers
Global Director of Healthcare, Professional 
Market Research Analytics, Kimberly-Clark

Jim Berling
Managing Director, Burke, Inc.

Diane Bowers
President, Council of American Survey Research 
Organizations (CASRO)

Michael Brereton
President, Maritz Research

Eileen Campbell
Global CEO, Millward Brown

James Carter
Executive Director Advertising Metrics & 
Budgets, AT&T

Haren Ghosh
Chief Analytics Officer and GM, Cross Media 
Solutions, Symphony Advanced Media

Mark Golde
Sr. Vice President, Ipsos Forward Research

John Hostetler
Director, Market Research, Kellogg Company

Chad Johnson
Managing Partner, Methodology & Statistics, 
Answers Research

Todd Jones 
Customer Insights & Operations Marketing 
Manager, Roche Diagnostics Corporation

Gayle Lloyd
Manager of Product Research & Competitive
Intelligence, Batesville Casket, A division of  
Hill Rom

Ramana Madupalli 
Interim Director, Master of Marketing Research 
(MMR) Program, SIUE School of Business

Jeff Minier 
Co-President, Gfk Kynetec

William D. Neal
Senior Partner, SDR Consulting

David Silver
Vice President, Portfolio Management, 
Covidien, Ltd.

Diane Spencer
Vice President, Business Intelligence & Analysis, 
Commerce Bank

Marjette M. Stark
President, Stark Solutions

John Sterling, Ph.D.
VP & Director, Marketing and Category 
Management, Ralston Foods, Ralcorp

John Tapper, Ph.D.
Managing Director, Mindfrog Group

James Thomas, Ph.D.
Senior Manager, Market Intelligence and 
Research, Bayer Healthcare LLC, Animal Health

Helen Turner
Retired Director, International Marketing 
Research, Anheuser Busch, Inc.

Ron Weidemann
Partner, Answers Research

George Wilkerson
Executive VP, Market Strategies International
Scott Wright
Sr. Vice President, BASES, The Nielsen Company

Project Management Advisory Board
Doug Ascoli 
Supervisor, PM Office Ameren Corporation

Jim Bostick
Retired Project Management Principal Leader,  
CSC

Alex Brandt
Sr. Project Manager, Alberici Constructors

Allen P. Cain
Project Leader, SAIC
Doug Caldwell
Lead Scheduler/Earned Value Analyst, DCMA 
Army Modernization Programs (AMP)

Denise Callahan
PMO Manager, Doe Run

Ninoska Clarkin
PMO-Project Delivery Services-Department 
Leader, Edward Jones

Kevie Connaughton
PMO-Project Administrators Leader,  
Edward Jones

Kevin Delia 
Supervisor, IT PMO, IT, Security & Planning, 
Ameren Services

Elizabeth Desrosiers
Enterprise Services IT PMO Governance Lead, 
Monsanto

Michelle DiMercurio
Sr. Manager,  
Boeing Information Technology Office

Laurie Douglas
Executive Director, Global IT Project/Portfolio 
Management Office, Reinsurance Group of 
America (RGA)

Joseph Eimer
EPMO Director, Charter Communications

Ryan Ellen
Manager, Project Management, Corporate 
Planning and Enterprise Risk Management, 
Ameren Missouri

Peter Fornof
CIO, Hortica

Mary Ann Gates BS ’76
Director, USDA-Rural Development,  
Unisys Corporation

Michael C. Gavin MBA ’09
Director of Performance Excellence, 
MAVERICK Technologies

William C. Goodman
NetOps Subject Matter Expert, SAIC

Denise Harrison
Product Analyst, Energy Efficiency & Demand 
Response, Ameren Headquarters, 
Ameren Missouri

Darin Hendry
Sr. Risk Management Specialist, Enterprise Risk 
& Project Management, Ameren Missouri

John Herlihy 
Senior Principal, Daugherty Business Solutions

Sandra Hindelang MS ’06
Director, Executive Education,  
SIUE School of Business

David R. Hunter
Integrated Scheduling Manager, Future Combat
Systems, Boeing

Julie Hutchins
Global Commercial Governance Lead, Monsanto

James Keller
Program Manager, Charter Communications

Matt Kimball
Director, PMBA Practice,  
Daugherty Business Solutions

Ron Lacy 
Program Director, Operations PMO,  
Express Scripts

Liz Lahm
Director Enterprise Risk & Project 
Management, Corporate Planning,  
Ameren Missouri

Ozzie Lomax MBA ’09
Plant Manager, Strategic Projects,  
Ameren Missouri

Price Marr
Manager, Project Risk Management,  
Ameren Missouri

David E. Mayo, Sr. BA ’82, MBA ’88
Principal & Sr. Director, Information Systems, 
Edward Jones

Scott A. McCall
Asst. Vice President, SAIC

Pam Meister
Senior Project Manager,
Daugherty Business Solutions

Jo Ellen Moore, Ph.D.
Professor, Computer Systems & Information 
Management, SIUE School of Business

James Morgan
Senior Project Manager, Burns & McDonnell

Pat Mueth
Director, Program Management Office,  
Barnes Jewish Hospital

Luis Naranjo
Project Portfolio Manager, VP, Chief
Administrative Office, Wells Fargo Advisors

James A. Page, Jr.
Retired Manager, Accounting Help Desk,  
U.S. Postal Service

Vicki Schumacher
Manager of Project Management,  
Scottrade, Inc.

Kevin Shannon
Sr. Manager, Treasury Relations and Systems
Support, Federal Reserve Bank of St. Louis 

Barb Strang
Sr. Program Manager, Solae, LLC

Mary R. Sumner, Ed.D.
Professor, Computer Systems & Information
Management, SIUE School of Business

Bruce Tons
Vice President, Security Officer,  
Rabo AgriFinance

Angela Triplett
PMO Manager, Joyce Meyer Ministries
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Dean’s Society 
DEAN’S 1000 CLUB
Summa Cum Laude Member
($10,000.00 and above)
Lawrence B. ’69, & Sharon L. Heitz
Gordon A. Johnson ’82, ’84 & 

Doris K. Reynolds-Johnson ’84, ’85
Walter R. ’69 & Stephanie F. Knepper ’87
Kelly M. Malson ’93
James C. ’67 & Rita M. Zink
Steven F. ’79 & Alita R. McCann
John F. & Peggy Schmidt

Magna Cum Laude Member
($5,000.00 to $9,999.99)
Jeffrey M. Dale ’79 & 

Denise G. Panyik-Dale ’81
Dr. Donald S. & Mary E. Elliott
Robert J. ’71, ’72 & Mitch Meyers ’78, ’81
David R. ’77 & Kathy Schaake
Michael N. ’70 & Kathleen A. Wenzel ’71

Cum Laude Member
($2,500.00 to $4,999.99)
Paul J. ’97, ’99 & Christy Baeske
Wendy J. Henry
Brad Hill ’78 & Camille F. Emig-Hill ’72, ’77
Kenneth L. Kloos ’65, ’77

Craig R. ’76 & Jane W. Louer ’85
Karyn L. Molnar ’74

Member
($1,000 to 2,499.99)
Bobbi L. ’88, ’91 & Dr. David E. Ault
Scott A. Badgett ’81
Birton J. Cowden
Dr. Gary A. Giamartino
Jeff A. ’94 & Susan M. Hemker ’90, ’00
Dr. Maurice L. & Marian Hirsch Jr.
John J. ’83 & Maxine A. Johnson Jr. ’69, ’83
Dr. Janice R. Joplin
Dr. James W. Klenke
Gary Korte
Mary S. Lampert ’85
Kevin L. Lintker ’93, ’00
Scott E. Lunke ’77
Delaree Maddox ’79
David A. ’82, ’88 & Diane M. Mayo Sr.
Ronald L. ’68 & Joyce Milligan
Nick Mysore ’84
Edward T. ’82, ’90 & Marcy B. Pinnell Jr. ’82
Dr. Linda M. Lovata-Rutz & Gary Rutz
Drs. Tim S. Schoenecker & 

Laura Swanson Schoenecker
Dr. John F. ’69, ’73 & Diane L. Schrage ’73
Dr. Robert A. Schultheis
Mark E. ’77 & Jeanne W. Showers
Richard M. Smoski ’76 & Linda J. Hoover

Dr. Mary R. & Edmund Sumner
Dana C. ’89 & Christine M. Walker
Mark B. & Carla J. Weinheimer
Robert A. & Carol K. Wetzel

Directors 
($500 to $999.99)
Robert C. ’82 & Alfrieda R. Anderson ’84, ’87
Mark K. Broughton ’98
Dr. Michael L. ’79 & Patricia M. Costigan
Donna L. DuHadway
David R. ’80 & Karen W. Duros
Judge Edward & Sally S. Ferguson ’80
James C. Fowler
Jon D. Herreid ’71
Dr. Allen K. Hunt
Jason E. ’00, ’03 & Michelle E. Jensen ’90, ’99
Robert C. Johnson ’87
Lt. Col. Deborah L. Johnston ’77
William D. ’88, ’90 & Karen A. Klingel
Elizabeth J. Lawson ’91
Dr. John Lee ’74
Marilyn R. ’84 & Steve Marsho
James L. Mazander ’81
John C. Mennel ’72
Edmund G. Nasief Jr. ’74
Robert C. Patrick Jr. ’67
Dr. William A. Retzlaff & Dawn C. Munsey
Kevin E. ’74, ’80 & Karen S. Rust ’95, ’97
John C. Simpson ’78

The following pages contain a listing of those alumni and friends who have generously provided support for the School of Business throughout fiscal 
year 2012 (July 1, 2011 through June 30, 2012). We strive to make the Annual Roll of Donors as complete as possible. Please let us know if you see a 
discrepancy in the report. The faculty, staff and students of the School extend sincere appreciation to these individuals, corporations, foundations and 
organizations who have invested in the careers of our future business and community leaders. Thank you! 

With gratitude, Gary A. Giamartino, Dean, School of Business

Annual Roll of Donors

Dean’s Society members, front row from right to left: Marilee Beck (BS ’08); Christine Walker; Magdalene Amburg (BS ’12); Lindsey Conner (MBA ’12); 
Kelsey Norris (BS ’12); Doris Reynolds-Johnson (BSA ’84, MBA ’85); Jane Louer (MBA ’85); Stephanie Knepper (MS ’87); Kathy Wenzel (BS ’71); 
Theresa Mitchell; Mary Sumner, Ph.D.; Joan Wentz.

Middle Row from right to left: Diane Mayo; Emily Cowden; Leslie Kline; Dana Walker (MBA ’89) Joyce Milligan, Kathy Schaake, Dr. Maureen Meyers; 
Holly McRae; Steven McRae (BS ’86); Craig Louer (MSED ’76); Walter Knepper (BSA ’69); Judy Woodruff (BM ’77); Michael Woodruff; John Schrage, 
Ph.D. (MS ’69, MSED ’73); Janice Joplin, Ph.D.; Andrew Foster (BS ’12). 

Back row from right to left: Dave Mayo (BA ’82, MBA ’88); Birton Cowden; Edmund Sumner: Ronald Milligan (BSA ’68); David Schaake (BS ’77); 
Larry Meyers (BS ’77, BS ’78); Michael Wenzel (BSA ’70); Gary A. Giamartino, Ph.D.; D. Bradley Hill (MSED ’78); Gordon Johnson (BS ’82, MBA ’84); 
Camille Emig-Hill (BA ’72, MBA ’77); C. Alvin Wentz, Ph.D. (MBA ’86). 
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David E. Stone ’78
Marilyn E. Surbey ’77
Robert K. ’85 & Katalina T. Uyehara
Jennifer M. Vandever-Navin ’94, ’00 & 

Dr. John C. Navin
Dan L. ’76 & Nancy A. Wiemers
Dr. Susan E. & Larry Yager

Deans 
($250 to $499.99)
John W. Anderson ’67
Gilbert Ang ’88
Ricky A.’80 & Mary A. Barron
David W. Barthel ’87
Susan M. ’79, ’88 & Neal K. Bockwoldt
Steven D. & Joanne A. Brant
Benjamin T. ’72 & Kathy C. Burson
James N. Cagle ’73
Patrick E. ’81, ’84 & Roberta E. Calvin
Douglas H. Clark ’81, ’83
Gary L. ’74 & June Davis
Berry L. File ’72
Daniel F. Forcade ’75
Dr. Ralph W. & Cheryl L. Giacobbe
Jean R. ’98 & Mark A. Harris
Merle T. Inman
Gregory A. ’82 & Brenda L. Johnson
Linda W. Johnson ’85
James W. ’69 & Joy K. Juengling
Lawrence W. Katz ’79
Brian E. ’75, ’85 & Terri L. Keister ’83, ’88
Steven L. ’82 & Susan M. Koebel
Curtis A. Kuppler ’95
John K. LeBlanc ’74, ’76
Melanie R. Lusch ’97 & Tony Lusch
Warren A. McCollough ’74 
Barbara L. McKenzie ’92
Dr. John W. ’81 & Jane R. Mosser
Barbara E. Paisley ’85
Christian J. ’69 & Maryanne Pfeffer Jr.
Patrick R. ’81 ’88 & Mary E. Richards
Thomas A. Richter ’71
Edward E. Schatz ’72
Karen A. Segar ’75
Jamia S. ’98, ’00 & Timothy D. Seifert
Edward W. Small ’72, ’84
Carl H. ’81, ’87 & Karen A. Suhre
Lori A. Supinie ’90
Russell V. ’79 & Patricia A. Thoman, Jr. ’79
John W. Thomas ’73
Donna L. ’89 & Gary A. Thouvenin
Charles M. Vadalabene ’64
Melvin C. Vineyard ’79
Mark G. Viox ’85
Michael L. ’73 & Dianne F Waitukaitis
Vincent T. ’89 & Michelle A. Waletzki ’90
Paul A. Weaver ’69
Dr. Gordon L. Webb ’76
Holly M. Williams ’00
Susan Willie

Michael D. Willmore ’80
Richard E. Yeager ’72

Century 
($100.00 to 249.99)
Michael S. Abba ’94
Bruce J. Abernathy ’67
Steven R. ’95 & Annette Adams
Paul G. Anderson
Ronald L. ’81 & Linda K. Andrews ’77
Paula D. Arsenault ’01, ’04
William J. ’73 & Rosalie A. Aschbacher
Barbara G. Ausherman ’89, ’93
Elizabeth A. ’02 & Wayne E. Baird Jr.
Dale M. Becker ’75
Ronald L. ’71, ’76 & 

Cheryl L. Bednar Sr. ’74, ’01
William S. Beggs III ’76
Robert L. Benson ’92
Joseph W. Benyo ’82
Thomas J. Berry ’78
Lawrence J. ’69 & Jeanette V. Bielicke
Col. Odis R. Blueitt ’89
Jacob J. & Donna G. Bock Jr. ’80, ’06
Sandy J. Borgschulte ’78
Robert E. ’94 & Susan Bowman
Frederick G. ’70 & Arlene M. Brauer
Douglas B. ’83 & Theresa S. Breen
Neal T. ’82 & Maxine Brennan
Brett J. ’04 & Lauren Briggs
Col. Michael D. Broderick ’74
Jane T. ’83 & Homer Brookshire
Robert J. Buescher ’84, ’88
Jonathan D. Busche ’93
Ruth J. ’87 & James D. Bush
Nathan M. ’00 & Kristin L. Butler
Scott J. & Linda M. Butler ’79
Kevin F. Calame ’79
Kerri A. Castelli ’85
Robert S. ’99 & Lori T. Cherry
Lt. Col. David C. Clark ’73
John R. Cloute ’77
Terence G. Cochran ’00
Deborah R. Collins ’85
Dawn E. Conrey ’90, ’96
Carla J. Cunningham ’84
Stephen L. Cunningham ’81
Samuel J. ’73 & Patricia J. Dalton
Susan C. Dempsey ’77
Tommy E. ’78 & Jacquelyn L. Dezort
Dr. James P. Dixon
Kevin S. Doak ’90
John L. ’77 & Christy L. Dorsey
William J. Durham ’95
Donald R. Edwards ’71, ’73
James P. Egelhoff ’67
James E. Etchison ’89, ’93
Dr. Ayse Y. Evrensel
Blanca W. Farmer
Franklin H. Farmer ’04

Robert Farwell III ’68
Thomas L. ’63 & Virgie M. Finn
Scott S. ’75 & Deborah E. Ford ’76
Larry W. ’73 & Anita M. Frazier
Gerald L. Fuller ’87
Kirk D. Gass ’94
Wendy K. Gerlach ’81
BG Larry S. Gershman USAR (Ret) ’76
Gene E. ’74 & Dr. Janet Gillespie ’80
Rebecca L. Glen ’91
Ann E. Glosecki ’85
Sheryl L. ’83 & Thomas W. Godsey
Jeanne P. Goestenkors ’72
Deborah J. Green ’87
Dawn D. Greenwood ’11
Jeffrey A. ’88, ’95 & April L. Grimm ’88
Joseph C. Grimoldi ’01
Dr. Rik W. & Dr. Gail Hafer
Rich P. ’90 & Holly J. Hampton ’97
Dr. Walter M. Hansel Jr. ’70
Charles W. Hartford ’92
Keith R. Hattle ’77
James L. ’71 & Diane Hays
Charles F. ’02 & Marilyn J. Heepke
Richard M. ’78 & Karen J. Hendricks
Joy E. ’85, ’88 & Duane A. Hercules
David D. Hight ’85, ’87
Jennifer F. ’05 & James H. Hilgard
Sandra M. Hindelang ’06
John M. Hodapp ’79, ’80
Dean A. Hoffmann ’93
Dan E. Huebner ’74
Bob R. Hughey ’75
Kathy C. Humpert ’71, ’72
Merle A. ’73, ’83 & David A. Imler
John P. ’84 & Christine L. Jaskot ’85
Jill M. Johnson ’93
Tishawna M. Johnson ’01
Donald J. Jones ’77
Kenneth G. Kadel ’97
Dr. Jack G. & Nora Kaikati
Brenda S. Kaltenbronn ’04
Robert J. Keating ’69 ’70
Marilyn C. ’83 & Stan Kintigh
Walter W. ’61 & Patricia M. Knab
Steven P. ’83 & Vicki L. Langendorf
Verlan L. Lanter ’65
Joan E. Lebkuecher ’09
Suzanne B. Leibert ’81
Teresa M. Lesicko ’91, ’93
Albert Lew ’76
Robert T. Lewis ’90
Michele M. ’93 & Timothy Liebman
Douglas B. Little ’71, ’72 
Howard M. Lloyd Jr. ’73
Stephen A. ’70 & Virginia M. Lochmoeller
Dr. Mary Sue Love
Christian D. Loyd ’04
Charles T. ’79 & Margaret M. Lucier
Lynn M. Lyons ’80
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James W. ’91 & Mary E. Mager Jr. ’75
Michael M. Markey ’82
Jayne A. Markus ’02
Kimberly A. Martin ’83, ’86
Thomas J. Maschek ’85
Wilma D. Matta ’75
Jerome V. Matusak ’73
Thomas K. ’72 & Jill McCracken
Dale E. McCammack ’74
Justin L. McMillian ’01
Lee M. & Rose M. McNaughton
Forrest P. Meek ’73
Marie M. ’92 & Dr. John Meisel
Susan E. ’71, ’79, ’88 & 

Ralph J. Mendelsohn
James J. Mersinger ’83
Susan L. Miller ’84
Marianne ’81 & David B. Milton
Thomas F. Moberg ’81
Harry E. ’72 & Joan M. Montroy
Dr. Jo Ellen Moore
Susan G. & James A. Morrell ’85
Mitchell J. ’90 & Rebecca Mossman
Paul A. Myer ’92
Carolyn M. Neff ’63
Robert J. Neff ’61*
Kenneth R. Neher 
Lorraine D. Nichols ’74, ’97
John P. ’77 & Valerie A. O’Connell
James J. Odorizzi ’69
Dr. Rodney A. ’73 & Donna S. Oglesby
Jason G. Olson ’98
Danny O. Owens ’73
Charles H. ’82, ’87 & 

Catherine M. Pabst Jr. ’83
Bruce E. ’76 & Karen S. Palmer ’76
Dr. Gertrude P. Pannirselvam & 

Christopher M. Buckley ’03 
Stephen N. Parrish ’87
Mary Paul ’88
Anthony Pietrinferno ’77
Kenan R. Pulver ’92
Jeffrey G. Rabenort ’83
James M. Randall ’78
Marcia W. Renda ’97, ’00
Andrew J. Renth ’99
Paul E. Rentner ’79
Barry A. Rhein ’70
Roy J. ’72, ’76 & Maggie Richard
Juanita Rogers ’74 
Lisa A. Rogers ’10 
David W. Rosenthal ’75
Walter C. ’74 & Kathleen M. Rouch
Carlo H. Ruelos ’79
Stephen J. ’69, ’73 & Jude A. Sabo III
Timothy M. Scally ’85
Diane O. ’91 & Dr. Ronald P. Schaefer
Lisa K. Schmidt ’91
Kent S. Schneider ’89

Charles G. Schrage ’91
Jane Schraudenbach ’78
Eddie Schuller ’86 
John B. ’77, ’87 & Jill E. Schulte ’83
Richard C. Schumacher ’70
Kevin D. Schuster ’96
Edward G. Schwarz ’77
Capt. James J. Schweitz ’78
Wesley E. Scroggins ’72
Gilbert V. ’83 & Carolyn L. Sedabres
Robert B. ’79, ’83 & Colleen M. Seiffert ’91
Dennis W. Shelton ’74
Kent A. ’02 & Sarah J. Sickmeyer
Jared W. ’06 & Amy L. Siebert ’06, ’10
Robert L. ’63 & Joyce A. Sliment
Barbara A. Small ’85, ’91
Kathryn K. ’93, ’03 & Charlie C. Smith
Thomas L. Speck ’73
Steven F. Springgate ’83
Tonya E. Stacy ’95
Belinda G. ’00 & Robert S. Staub
Robert E. Steiner ’71
John M. ’84 & Susan M. Steitz
Janice A. Stephenson ’93
Gary D. Sterling ’70
Charles H. ’74 & Carol L. Sternau ’77
Lavetta A. Stevenson ’87
Darrell P. ’79 & Roberta M. Stoecklin
Elmer H. ’72 & Gina M. Strieker
Gary E. ’75 & Carol A. Sturdivant ’75, ’82
Barbara J. Taylor ’89
Steven J. ’82 & Patty M. Taylor
Bobby J. Thompson ’64
Norman W. Thompson II ’70
Robert D. ’62 & Donna L. Torrence
Bernard R. Traiteur ’86
Albert F. ’69, ’71 & Cynthia S. Tretter
Janet C. Ulivi ’03
Brett V. Vogel ’82
James C. Wagner ’68
Linette D. Warnecke ’96, ’04
Dr. George W. & Tracey Watson Jr.

Richard L. ’88 & Kathleen Watson
Norman A. Webster ’77
William J. Wheeler ’81
Bernard C. ’79 & Denise E. Wicklein ’79
Joel S. Wiedermann ’80
Robert D. Wilkes ’10
Dr. Clay K. & Noelle B. Williams
Maurice Williams ’85
Dave I. ’63 & Carole W. Wilson
David E. ’75 & Kathleen Wolfersberger
Anna M. Womack ’95, ’98
Judith M. ’77 & Michael E. Woodruff
Martha G. Yarber ’82
Gaylin J. Zeigler ’77

Friends 
(Up to $100.00)
Paul M. ’88, ’93 & Darla K. Abert ’88
Stephen M. & Marcie M. Adams ’00, ’10
Diane L. ’94 & David L. Ahrens
Michele A. Albertina ’88
Vincent J. ’80 & Rhonda J. Allaria
Bryan D. Aubel ’92
June M. Aubrecht ’75
Andrew D. Augustine ’68
George R. Ax ’85
Erik J. Axelson ’10
Stephen M. Axmacher ’77
Dr. Henri L. ’73 & Carolyn L. Bailey ’74
Lois G. ’82, ’86 & William J. Bain
Dee A. ’93 & David W. Barnard
Frederick A. Bathon ’80
Dale L. Beard ’89
Steven P. Beatty ’83, ’89
Bernell V. Becker ’78
William F. ’73 & Ellen J. Beebe ’67, ’75
Donn C. Beedle ’64
Virginia A. Bell
Shani L. Bellm ’94
Wayne A. Benitz ’70
Ronald W. Bennett ’71
Mary E. ’74 & William R. Benton

Recognizing Student Achievement
The School of Business honored 65 students 
for academic excellence and leadership with 
more than $80,000 in scholarships at the 

School’s annual Scholarship and Awards 
Ceremony. “This scholarship 

means that someone has faith 
that I can be successful in life 

and are willing to invest 
in my education. I am 

very appreciative of 
this scholarship and 
the people who are 
willing to help others 
through this type of 

investment,” said senior 
Business Administration 

student Dominic Williams of  
East St. Louis. 
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Robert R. Bergseth ’73
Jo Berry ’89
Scott L. ’88 & Margaret A. Billhartz
Dominic ’87 & Susan J. Biunno, Jr.
Dr. Scott E. ’88, ’94 & Charisse G. Black ’83
Kimberly K. Blanquart ’89, ’98
Joann M. Blassie ’78
Robin S. Bohle ’87
Janet L. ’80 & David R. Bolser
Dr. John A. Bornmann ’86 
Ann Bouchard ’77
Edward L. Bour ’70, ’78
Gerald E. ’60 & Joan E. Bourland
Arlene Bowden-Williams ’83
William W. Bright 
Stuart J. Brown ’79
Thomas R. ’67 & Sharon K. Bruno, Jr.
Cheryl L. Brunsmann ’02
George T. Bullock Jr. ’74
James C. Busch ’89
Linda A. Carney ’98
Christopher J. Carpenter ’96
Christina M. Carr ’94
Richard M. Carr ’86
Milan R. ’79, ’86 & Jane A. Case ’79
Valerie A. Cassens ’86
Dr. Jimmie P. Cato ’66, ’70
Suzanne M. Caudera ’04
Edmund J. Chase ’78
Lisa M. ’02 & Kory Cheek
Linda S. Clark ’90
David A. Coleman ’84
Christopher S. Collins ’01
Edwin H. Cordes ’61
Michael L. ’76 & Rosalie A. Corrick
James J. Cosgrove ’86
Francis S. Coyle III ’76
James E. Cullinane ’76
Frederick Curry ’74
Thomas F. ’73 & Patricia M. Cygan
Jan L. Davenport ’78
Craig J. Davidson ’85
Lynne M. ’81 & Terry A. Davidson
Wilbur L. ’71 & Florence F. Day
Fran De Sanctis ’82
Richard A. ’70 & Mary D. Denning
Steven E. Dietrich ’72
John C. ’79 & Jeanne L. Dillaplain ’86, ’87
Erin L. Donnay ’05, ’09
Dee A. Dormeier ’88
Raymond R. ’77 & Mary A. Dotts
Lee G. ’74 & Georgia Dougherty
Alissa R. Dozier ’89
Charles B. ’69 & Edith I. Dreon
Denis J. Driscoll ’73
Christopher J. ’82 & Diane Duncan
Joanne M. Earnhart ’98
Dennis D. Edwards ’79
Rick A. ’82 & Marybeth E. Edwards ’84
Lois A. Ehrhard ’86

Tricia J. Elam ’91
Arno F. ’76 & Ruth K. Kennerly-Ellis ’77, ’80
Katie A. Elrod ’81, ’86
Jim B. ’77 & Nancy L. Emahiser
Christopher K. ’83 & Linda S. Endres ’82
Lisa M. ’85, ’93 & Don Engelke
Kathy A. Engelmann ’97
Karen L. Erpenbach ’87, ’92
Dr. Mark J. ’77 & Cora L. Eschenfelder
Severo ’76 & Cecelia Esquivel
Vernon W. Eversgerd ’75
Michael J. Farrell ’68
Mary B. Fette ’94
Mary T. Fiedler ’78
Ann L. ’94 & William L. Finklang
Lisa G. Finn ’84
Jeffrey D. ’97 & Mary A. Fischer ’97, ’06
Thomas Fischer Jr. ’75
Melinda S. Foppe ’86
Jack H. ’74 & Leona D. Foster
Richard W. Foster ’74
Ann M. ’86, ’93 & Jerry L. Frank
Nathan D. Franklin ’98, ’07
James M. Fuehne ’64
Jack M. Fugate ’78
John B. Fugate ’66
Robert A. ’74 & Marcia Gallippi
David D. ’05 & Denise M. Galloway
Daniel L. Gantz ’70
Julie L. ’88 & Ray H. Garber
Sowmitra K. Ghosh ’09
Kathleen A. Gillan ’77
Susan M. Givens ’99
Nathan B. Goodson ’06
Ann E. Gorman
Dr. Kurt P. ’99 & Lesley R. Grady ’92
Jack A. Gram ’78
Mark S. ’79 & Gerene F. Gramlich 
Kendra N. Green ’10
Daniel M. Gregor ’07
John M. ’70 & Elaine P. Gregory ’74
Angela M. Griffin ’90
Thomas P. ’86 & Sharon E. Groark
Mary T. Gross ’97
Jeff A. Gruberman ’93
Dr. Raj K. Gupta ’70
Diane L. Haaland ’85
Charles W. ’83 & Rosemary Hall ’83
Sara E. Hanks ’07
Charles M. Harbry ’74
John H. Harris ’67
John O. ’70, ’72 & Marti Harris
Rodney L. Harris ’81, ’85
Terry L. ’70 & Mary F. Harris
Rodney A. Harrison ’74
Paul W. Hart ’85
Roy A. ’80 & Fredricka Hart
Sarah N. Hartzel ’10
Jeffrey A. Haverly ’94
Carolyn M. Hawkins ’70

Michael J. Heath ’87
Anne E. ’86 & Greg A. Heidt
Nelson R. ’94 & Amanda C. Hellwig
Robert L. Helmkamp ’68, ’73
Karen J. Herbison ’94
Charles D. ’84 & Susan H. Herbolsheimer
Dr. Edmund K. & Allison S. Hershberger
Dr. David A. ’89 & Annette M. Heth ’01, ’12
Jeffrey P. Higgins ’93
Gary L. ’71 & Hanny Hivnor
Kevin & Gale A. Hoedebeck
Debra D. Holthouse ’80
Robert R. Hopkins ’83, ’92
Donald P. Horn ’93
Richard E. ’78 & Lana L. Horstmann
Deborah L. Hoynacki ’94
Craig W. Hubbard ’72
Richard A. Huddleston ’67
John M. ’90, ’99 & Laurie M. Huebner ’93
Stuart G. ’85 & Hollis A. Huels
Kirsten L. Huene ’93
William E. Huff ’80
Cloyd L. Hunt ’82
Embery W. ’75 & Dorothy Hunt Jr.
Phillip T. Jaeger ’73
Linda S. Jenkins ’84
Christine L. ’89 & Gordon K. Johnson
Phyllis M. Johnson ’93
Teresa A. Johnson ’96
James L. Jolly ’71
CMSGT James A. Jones ’02
Tamara K. Jordan ’80
Kay A. Kamra
Douglas E. Kassing ’86
Audrey J. Keeney ’73
David E. ’79 & Beverly A. Kelahan ’76
William H. Keller ’67
Charles J. Keserauskis ’68, ’77
Areerat Kichkha ’92
John G. Kiesling ’77
Barbara C. ’86 & Gregory Kimutis
Kim A. ’87 & Dr. Charles E. King Jr. ’81
Milton J. Kish ’74
James J. ’84 & Marlene M. Kitchell
Jay K. Klahs ’89
Richard J. Knebel ’86 ’93
Justin C. Knolhoff ’02
Michael J. Kober ’99
Amy T. Koehler ’93
Daniel W. Kohl ’98
Betty Korhonen ’81
Michael J. Korte ’77
Clayton T. Kotoucek ’93
Connie J. Kraus ’88
George T. ’72 & Mary L. Kroder ’71
Henry K. ’73 & Karen Kroft
Patricia L. Kruegel ’98
Brian S. ’87 & Katherine A. Kunz ’87
Steven K. ’95 & Judith A. Kupsky ’85, ’92
Joseph A. ’83 & Virginia M. Laforest ’69



Leah L. ’99 & Dennis L. Lambert
Pauline P. Langer ’63, ’66, ’88 
Theodore A. ’00, ’01 & Kendall H. Lappe ’01
Cathy A. ’88, ’93 & Edward L. Larue Jr.
Vincent J. Lato ’66
James K. ’77 & Mary G. Laurie
David C. Layfield ’77
Cholam Lee ’85
Michael D. ’76 & Victoria A. Lehman ’77
Martin B. Levy
Gary A. ’77 & Lanita A. Lewis ’74
Karen J. Limestall ’88
Breea J. Lisko ’09
Sam A. Loring ’07
Edward C. Lucas ’77
Leonard R. Lupa ’71
Kent D. ’77 & Cara L. Lytle ’77
Xiaolin M. Ma ’94 & Lan M. Meng ’99
Mark R. Mace ’85, ’98
Dr. Ramana K. Madupalli
Ben L. ’93 & Rosalie Maragni ’66
William C. ’93, ’03 & Lisa M. Markowitz ’93
Jennifer E. Martin ’83
Lt. Col. Thomas C. ’78 & Kathleen W. Martin
Doug A. Matthews ’92
Gerald T. ’71 & Carol A. Maxim
John E. McGowan ’81
Lynn M. McGuire ’90
Greg M. McCalley ’89
Sherry R. McKinley ’08
Julie A. McLain ’86
James P. ’72 & Irene B. McLaughlin
Brett L. ’80 & Denise Y. Means
Jamie N. ’04 & Aaron R. Mehrtens
Patricia A. Melton ’94
Philip H. Mette ’75
David A. ’76 & Tammy Metzger
Francis J. Miley ’75
Sharene L. Miller ’97
Randall W. Mindrup ’80
Christie J. Mitchell ’85
David S. Mitchell ’93
Roger A. ’73 & Catherine L. Moore ’79
Spencer V. ’69 & Christy M. Moore ’69, ’71
Sara H. Moores ’77, ’81
Becky L. Morrow ’95, ’01
Walter S. Mottin ’79
Roger D. ’73 & Betty L. Mueller ’73
Raja Muthukumaru ’84 ’99
Elizabeth Nash ’72, ’77
Russ R. ’95, ’01 & Michelle D. Nation ’95, ’09
Angela N. Niebruegge ’96, ’08 
Virginia ’75 & Mark T. Nixon
Dr. John S. Nosari ’67
Frederick A. Nugent ’78
Agnes H. Nunn ’76, ’77
Michael E. Nuzbach ’98
James V. ’79 & Suellen M. Oberthaler
John E. ’75 & Karen L. O’Donnell

Robert J. ’78 & Gail Ohren
Daniel W. O’Leary ’63
Victor A. ’76 & Joyce A. Oltmann Jr. ’91
Jeffrey K. ’97 & Kathy S. Orr
Bret A. Paden ’93
David M. Paine ’84
Richard N. Panton ’85
Geneva W. Patton ’85
Sharon F. Peters ’78, ’80
Chris Petroff Jr. ’74
Pauline O. Pieper-Vernon ’87 & 

Michael J. Vernon
Joseph G. Pohlot ’77
William J. ’76 & Diane M. Prather ’85
Helen S. Price ’89
Virginia K. Price ’88 
Matthew A. ’83 & Mary Rakers
Calvin G. ’74 & Tommie J. Randolph ’69, ’73
Diane J. Ray ’93 ’95 
John A. Rechner ’70 & 

Cathryn Cufaude-Rechner
Thomas F. Redler ’73
William J. Reece ’09 
Amy E. ’09 & Dr. Brad J. Reed
William B. Reis ’92
Sharon K. ’77 & John C. Reuter
Frank W. Rezabek ’74
Phyllis A. Rhoads ’82
Alton Richardson ’88
Joseph W. ’93 & Kelly J. Richardson ’93
Diane A. ’93 & Randy Richter
Robert P. ’61 & Dottie M. Ricker
John G. Ricketti ’82 & 

Barbara A. Depativo-Ricketti
George M. ’74 & Peggy S. Riecan
Cathy E. Robson ’81
Kenneth L. Roderfeld ’77
Kevin J. Rodriguez ’86
Robert J. Roeber ’75 
Alison L. Romanik ’91
John G. ’89 & Joan L. Ross ’88
Donna M. Roth ’82 
David M. ’82 & Anne C. Rudder
Tricia A. Rueter ’96
Steven M. ’71 & Joann R. Rull
Darren A. Salger ’08 
Alan C. Schaake ’85, ’93
JoAnn C. Schaefer ’85
Kevin L. Scherff ’78 
Dale D. Schindewolf ’68
William J. Schindler ’66
Kevin D. ’86 & Kathleen L. Schmidt
Fred M. Schneider ’67
Jean M. Schneider ’81
Eldon ’63 & Lois Schoeber
Jon E. ’71 & Barbara K. Schoeny
Michael C. ’74 & Susan J. Schomber
Carlotta M. Schroeder ’70
Dr. Henry N. & Dr. Uma A. Segal
Bradley J. ’82 & Robin L. Sewell ’94

Bruce W. Shindel ’65
Brandon M. Shotwell ’10
Martin R. Siglock ’68
Carolyn J. ’97 & William Simmons
George C. Simmons ’79
Trisha N. Simmons ’00, ’06
John E. Sims ’77
Diana S. ’81 & Daryl L. Slaughter
John H. ’74 & Gloria J. Small ’83
Jean ’70 & James R. Smith
Richard C. ’02 & Sherry L. Smith Jr. ’02, ’08
Ronald L. ’82 & Thena B. Smith
Karen A. Spaulding ’92
James D. ’90 & Patricia A. Spillers
David L. Stadelman ’72
Robert C. ’83 & Betsy S. Staggs
John E. Stecklow ’77
Judy C. Stelzer ’96
David G. ’87 & Teresa J. Stephan ’87
William R. ’64 & Patricia H. Stevens
Kathleen A. Stice ’87, ’90
Duane R. Stock ’71, ’73
Dave & Wanda L. Stoecklin ’88
Donna K. Stoff ’88
Karen A. Stovall ’78 
Cynthia M. Straub ’90
James S. Strawinski ’76
Janice K. ’93 & Clyde Strotheide
John A. Stuckey ’92
Michelle J. ’08, ’10 & Kyle V. Stumpf ’09
Jack P. Taylor ’99
William L. Taylor ’74
Beverly J. Terry ’74
Jerome S. ’92 & Ramona M. Themig
Patty J. Thiede ’83
Charles E. ’76 & Judy A. Thoele
Nancy Dain ’68, ’75 & James H. Thorsen
Heide C. ’98 & Scott Tierney
Col. Robert H. Timm ’79
Robert J. Timmer ’79
Elizabeth A. Tittle ’91
Paul B. ’79 & Josephine R. Tobias
Horace B. Tomlin ’74
David M. Townley ’73
Ronald E. ’72, ’76 & Kimberly Tremmel
Sharon K. Trettenero ’88
Rod H. Troske ’65
John J. Twombly ’88 & Dr. Anne L. Powell
Melanie S. Van Hook ’85
Robert J. Vangenhen ’72
Bernice K. ’98 & Ray O. Varady
James C. ’75 & Leslie D. Voelkel
Ferd A. Vogt ’65
Judy A. Vollmar ’85, ’04
Walter A. Wadlow ’85
Allen A. ’76 & Linda L. Wagner
Michael W. Wallace ’71
Terry L. ’76 & Charlotte J. Walther
Roger M. Watson ’78
Christy M. Watz ’93 
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C. Joseph J. Weaver Jr. ’63
Todd A. ’93 & Carolyn S. Welz
Ronald E. ’88 & Tracy C. Wendt
Raymond H. Werths ’62
Rev. Edward R. ’73 & 

Nancy R. Weston ’77, ’94
Col. Jimmy L. ’71 & Joelle R. Whitson
John D. ’95, ’00, ’05 & 

Crystal A. Whittenburg ’98, ’04
Kenneth J. ’73 & Carol A. Wieduwilt
Mary Kay I. Wiegmann ’90
Sheryl L. Wilhite ’85
Frank S. Williams ’77
Shawn D. Williamson ’98
Capt. Barbara A. Wilson ’71
Rev. Herbert E. Wilson ’67
Scott A. Winkeler ’07
Chris J. Winter ’73 ’88
Angela R. Wirth ’02 ’04
David H. Woelfel ’73
John R. ’83 & Patricia L. Wolf ’80
Mark R. Wolf ’92
Dennis A. Wood ’78
James R. ’77 & Luanne T. Wood ’79
Jack C. Woods ’60
David K. Wright ’69
Susan M. Young ’92
Michael S. Zambruski ’85
James M. ’01 Zeigler & Tracy L. Brown-Zeigler
Dr. Yuping Zeng
Barbara J. Zumwalt ’96

*Denotes Deceased

Corporate Partners
Accountant’s Assistance, Inc.
Ameren Corporation

Ameren Illinois
Anheuser-Busch Companies, Inc.
Answers Research, LLC
Burke, Inc.
Charlton Detasseling, Inc.
Commerce Bank, NA
Covidien
Donohoo, McCalley & Associates
Enterprise Holdings Foundation
Enterprise Holdings, Inc.
Fidelity Charitable Gift Fund
GfK Kynetec
Greater Edwardsville Area 

Community Foundation
Greater Saint Louis Community Foundation
Hortica
Ipsos Forward Research, Inc.
James H. Hilgard, M. D.
Kellogg’s
Louer Facility Planning, Inc.
Maritz Inc.
Monsanto Company
Network for Good
Pharmax Pharmacy
Professional Machinery Group, Inc.
Ralcorp Holdings, Inc.
Regional Business Council
Rotary Club of Edwardsville
RubinBrown
Schulte Supply
Schwab Charitable Fund
SIUE Credit Union
SyllogisTeks
The Accounting Club
The Boeing Company
The Korte Company
TheBANK of Edwardsville
W. L. Taylor Inc.

Wells Fargo
Wells Fargo Community Support Campaign
William E. Schmidt Charitable Foundation
Wood River Printing & Publishing Company

Matching Gift Companies
Ameren
Anheuser-Busch Companies Foundation
AT&T Foundation
Bank of America Matching Gifts
BKD, LLP
Bunge North America Foundation
Caterpillar Foundation
Cengage Learning
CIGNA Matching Gifts Program
Covidien
Dean Foods Matching Gift Program
Emerson Charitable Trust 

Matching Gifts Program
Energizer Matching Gifts Program
FMC Corporation
IBM Corporation
KPMG Foundation
Monsanto Fund
Morgan Stanley
Nicor Gas
Pfizer Foundation Matching Gifts Program
PNC Foundation Matching Gift Program
Shell Oil Company Foundation
The Boeing Company
The Harley-Davidson Foundation, Inc.
The Northrop Grumman Foundation
Thrivent Financial for Lutherans Foundation 
Thrivent Gift Multiplier Program
Tyco
Verizon Foundation
Wells Fargo Foundation Educational 

Matching Gift Program
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Company Partnerships
Partnering with local corporations is essential to the success of the students. By setting aside time to attend career fairs, serve as members of 
our advisory boards, provide internships and be mentors, these partnerships allow the students to build relationships and encourage them 
to succeed. “We have a long tradition of providing scholarships, internships, program information and materials, sponsorships, and other 
forms of support for education. We are particularly pleased to support SIUE as one of our largest and finest institutions in our Illinois and 
Missouri service area. Many of our employees are graduates of the School of Business at SIUE, and I, personally, enjoyed receiving my MBA 

from SIUE. Ameren benefits from the business 
skills SIUE teaches our employees. As part of our 
promise  – Focused Energy. For Life. – we enjoy 
the opportunity to give back to help enrich 

the lives of SIUE’s students and the 
communities we serve,” said Rich 
Conner, senior advisor of regional 
development for Ameren.

Pictured left to right:  
Dean Gary A. Giamartino; 
MacKenzie Davis, senior business 
major; Rich Conner, MBA ’89, 
Ameren Corporation;  
Randy Holzinger, BSA ’89, 
Ameren Corporation
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First Place in Single Category

“The Lyre” by Jason Jahr (BS ’11)
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