Business Class in Budapest (SIUE), May 2007               

COURSE OUTLINE

SOUTHERN ILLINOIS UNIVERSITY AT EDWARDSVILLE

School of Business

SUMMER BREAK 2007 [May 6 – 19, 2007]
Instructor:
Susan E. Yager
syager@siue.edu
Campus Box 1106, 2324 Founders Hall

Office Phone: 618-650-2917
Office Hours:  Monday & Wednesday 3-4 p.m., Tuesday 5-6 p.m., by appointment
MBA 532/GBA 489:
International Business in Central Europe:

3 credit hours




Culture & Business in Hungary



Prerequisites:  ECON, FIN, MGMT and MKTG core courses or permission of instructor
Course Description:

On May 1, 2004, the 15-member European Union (EU) added 10 more Central and Eastern European countries to its membership, a major step towards economic integration of formerly “West” and “East” European countries. While this presents expanded opportunities for global commerce, it also greatly complicates the challenges facing the North American businessperson. 

This travel study course, designed for graduate students and select upper-level undergraduates, will provide an opportunity to learn about and see this vibrant and growing area.  During two weeks spent in Budapest, Hungary, and the surrounding area, there will be classes at the Budapest campus of ESSCA, the prestigious French business school, and field trips to explore the thriving service sector there.
SIUE’s Expectations
During this trip, you will be acting as an ambassador for the United States and for SIUE.  As such, your behavior while abroad should be the same as if you were on campus.  Students will abide by the Student Conduct Code (http://www.siue.edu/POLICIES/3c1.html), and everyone traveling on the trip is subject to SIUE’s sexual harassment policies (http://www.siue.edu/sdm/student/SexualHarassment.pdf).  If you experience problems with violations of these policies before or during the trip, you should notify either the trip leader, Dr. Yager (syager@siue.edu, 618/650-2917), or the International Program Director for the School of Business, Dr. Edmonds (redmond@siue.edu, 618/650-2598), as soon as possible.   
Course Objectives
The purpose of this course is to provide students with some first-hand international business experience.  The course will be taught by SIUE and ESSCA Hungary instructors and will include guest speakers, visits to Hungarian and American businesses, an introduction to Hungarian culture, classroom lectures and discussion, student presentations, and an integrative final exam.  A tentative schedule is given below and a detailed schedule for the two weeks will be available as soon as possible.  Course meeting times in Budapest will be flexible, but students should expect some early starts and some late endings on certain days.  Free time at the end of the day or at lunch time may be used for exploring and preparing presentations.

Text 
European Union Enlargement, Neill Nugent (ed.), Palgrave Macmillan, 2004 
NOTE:  The book listed above is not available at the SIUE bookstore.  It can be easily obtained from other physical or on-line bookstores.

Grading

Pre-Travel Group Presentation
.10

On-Site Presentation

.10

Class participation-SIUE

.10

Class participation-Hungary
.20

Final Exam



.20


Personal journal


.15

Photo essay



.15

Pre-Travel Group Presentation

At the first class meeting before departure, in addition to discussing details of the travel, what to expect, etc., small groups of students will choose (or be assigned) one of the following topics to research and present to classmates at the second meeting.  The purpose of this assignment is to learn and inform colleagues about what you will encounter in Hungary and Central Europe.  You are to acquaint yourself and your classmates with what you deem to be important for the group to know before encountering twenty-first century Hungary and Central Europe—you are not expected to become experts in the area chosen.

Potential Topics:



“Hungary” and the Hungarians through WWII



Communist and post-communist Hungary and the Hungarians



“Pre-Enlargement” EU—theory and practice


Post-communist Central and Eastern Europe—dimensions and dynamics of change
On-Site Presentation

Exponential marketing project( Garrison Group
This project will be undertaken in groups.  The presentation should last approximately 20-30 minutes.  Your course includes lectures on the history and culture of Hungary, as well as on its EU setting.  You have the opportunity to talk with Hungarians about consumer habits and decision making and will use that information as a basis for conclusions about how a firm should launch a marketing campaign in Hungary.  Your firm visits will give you an insight into differences in internal operations of U.S. and Hungarian firms.  In addition, you have your own retailing experiences – as a consumer and/or employee.
While observing Hungarian retailing, think about the differences and similarities between what you see in Hungary and what you would see in the U. S.  Be observant and thoughtful.  Given what you have observed about Hungarian consumers and firms, your presentation should focus on 1) what this means for a U. S. retailer planning to enter Hungary and 2) what lessons can be learned for retailing in the U. S.  You do not necessarily need to be limited by the above questions, but you should organize your presentation so that it would be interesting and informative to both Hungarian and U. S. retailing companies.
Class Participation:

SIUE Meetings:  Each student needs to attend all meetings at SIUE.  Active participation in the discussions and a healthy respect for others’ point of view is essential. 
Hungary Meetings and classes:  Each student is expected to be a good ambassador for Southern Illinois University Edwardsville and the United States as a visitor in Hungary.  Our field trip to Hungary is an educational, professional venture.  Every participant is expected to attend, be prepared, participate, and contribute to the scheduled components of our program.  In order to help with preparation for the firm visits, each student will be asked to submit two thoughtful questions to be asked during the visit.  These are due to the instructor one day before the scheduled visit.  Students should observe carefully not only businesses but also social and cultural relationships and institutions, both in their interaction with Hungarian people and while they are traveling or sightseeing on the weekend.  Be observant and thoughtful.  Think about the businesses you have observed and the social and cultural differences that you encounter.  Useful information may come from a wide variety of experiences.  
Final Exam
The exam will be Friday morning, May 18.  It will be an integrative essay exam that covers material from the course lectures and business visits, as well as the oral presentations.  Student will be expected to substantiate their opinions on various international business issues.  This exam is open-book, open-note; you are urged to use your class notes and any other materials during the exam.  
Personal Journal
You will be provided with a personal journal prior to departure.  During your trip, you will briefly record your daily experiences.  What did you see, hear, or find that was not expected?  What was the best thing that happened today?  What was the worst thing that happened today?  What did you learn about yourself?  Looking at tomorrow’s plan, what is the thing you are most excited or anxious about?  You will turn in this portion of the course requirements after returning from the trip.  The due date is May 25.

Photo Essay of daily life in Hungary
You will document your surroundings with an eye toward capturing situations related to daily activities in Hungary: eating, leisure (play), work, school, exercise, transportation, shopping, and religion.  You should try your best to consider the following in your photo essay: family, socialization, age, gender, role of politics/government in daily life, perceptions of personal and public space among people, and indications of global and distinctly local culture.  The photo essay should be in a PowerPoint handout format with written notes explaining the pictures.  You will turn in this portion of the course requirements after returning from the trip.  The due date is June 4.
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