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Advertisement Panel Presentations

The goal of this assignment is to identify some cultural trend or system that your advertisements operate within and then to think about the ideology that underlies that trend.  You should have approximately four advertisements to work with, assuming everyone in your group brought one to class as assigned.  You do NOT need to use all four, but certainly more than one might prove helpful.  For those ads you decide not to use, consider sharing them with other groups.

You have several options for your presentation:

· Perform a comparative analysis of two or more advertisements.  

For this option, consider two or more ads that are selling similar products.  Or two or more ads that use similar themes/moods/ploys/appeals/etc.  Or some historical viewpoint—how do newer ads and older ads compare with each another?  

· Analyze the advertisement according to certain identity politics.  

In other words, adopt a particular “lens” through which to compare several apparently unrelated ads to show that they actually have something in common (we’ve looked at the 
lenses of class, gender, race or ethnicity, sexuality, age, etc.).  

· Create your own ad.  

Discuss the advertisements in your group as if presenting them, but abandon them for the presentation.  Come up with your own product (or a product from one of your ads) and create an original advertisement (create a slogan, logo, picture, etc.).  Why did you advertise your product the way you did?  Be clever.  Be creative.

A good way to get help with reading your ads is to return to some of the essays we’ve read thus far.  

Your analysis should pay attention to the following (but don’t merely answer these questions:
· What do you see in the ads and why?

· What desires are the ads playing on?

· How do the ads help interpret each other?

· Look at how the ads are put together, their particular parts.  How do the parts work together to cause a desired effect on the viewer?

· How do the images and written text work together to create meaning in the ad?

· Who is the intended audience?  Who is excluded?  What cultural assumptions are revealed by the author’s choice of target audience?  Who is the unintended audience?
· Who do these ads want you to be?  What kind of person do these ads value?  Who do they say is “good” (or, I suppose, “bad”)?

· What do the ads communicate that the advertisers do NOT want you to see?

· What is a strong thesis statement that emerges from analysis of these ads that tells why your ads are culturally significant?

Key words/ideas from the advertising section:

Populist, elitist, exploit, desire, status symbol, body language, aristocratic, egalitarian, iconography, nationality, mood, competition, guilt, fear, fantasy, emotions, patriotism, hypnotic, subconscious, age groups, sex, clutter, advertising copy, realism, illusion, masculine/feminine

